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Summary 
This deliverable combines the information regarding impacts of cultural tourism upon built 
heritage diversity, quality of life and urban economies. It starts with an introduction about 
cultural tourism and its growth before highlighting the need for impact assessment. Tourism is 
one of the 21st century biggest industries, and it certainly plays a crucial role in terms of 
earnings and job creation. As a result, it is often perceived an ideal way to regenerate urban 
centres and bring prosperity to towns. Besides, cultural tourism appears to many as a win-win 
strategy as it is thought its development would bring benefits to tourists and residents alike. 
Yet, it needs to be underlined that tourism does not always mean benefits. Like any other 
form of development, it may have positive but also negative impacts upon the local 
environment, economy and socio-cultural context. An over- and uncoordinated development 
is especially likely to lead to deterioration of cultural heritage, tangible or intangible.  

The deliverable then illustrates how impacts can sometimes create irreversible effects, add up, 
or create other impacts (these are the notions of irreversible effects, cumulative effects and 
indirect effects).  

It then summarises all impacts in a static matrix before ending with illustrations of the 
interrelation and cumulativeness of impacts, showing how the economy affects quality of life 
and built heritage and how in turn these can affect the economy.  

The main outcome of this deliverable however, is to propose a dynamic chart available in an 
Excel sheet. This chart combines the different impacts of the matrix plus the indicators of 
built heritage diversity, quality of life and impacts upon the economy identified in the course 
of the PICTURE project.  



1.1 Introduction 
 

Tourism is estimated to account for 5% of all jobs and 4% of all consumer expenditure within 
the European Union (COM, 2001). It is one of EuropeÕs largest economic sectors and features 
among the largest key industries of the 21st century. The World Tourism Organisation 
estimated in 2000 that the number of international arrivals in Europe would double to 720 
million tourists per year by 2020 (WTO, 2000). It already reached 808 million in 2005. 
Figures for cultural tourism in small-and-medium sized towns in Europe prove hard to obtain 
but flows clearly increase there as well. 

Cultural tourism proves increasingly popular and is one form of tourism that is expected to 
experience the highest growth in the future, especially tourism in world heritage cities. 
According to a study of the European Commission, between 35 and 70% of tourists visiting 
Europe are motivated by culture, while 60% of European tourists are interested in culture 
during their trips. 

Because of its unique cultural heritage, Europe ranks first among tourism cultural destinations 
in the world, attracting 60% of international tourist arrivals (WTO, 2000). Urban tourism 
alone attracts 25% of European international tourism (WTO, 2000). 

It is not surprising that mass tourism and mass cultural consumption have coincided in the late 
20th century. Although European capitals, famous heritage cities and coastal areas 
traditionally attract the largest flux of tourists, new trends are evolving rapidly with changing 
tourism patterns and behaviours. 

Cultural tourism has now become a major market segment in Europe, while stimulating 
considerable development of new tourism products in recent years (Boniface, 1995). The fact 
that almost all tourist brochures make allusions to art, hints at heritage or to a glorious past, 
confirms the importance of heritage in attracting tourists. In particular, European cities are 
appreciated for their large amount of well-preserved built heritage. 



 

1.2 Why care about the impacts of tourism in towns and 
cities? 

!  Cultural tourism is growing and perceived as sustainable 

As stated above, tourism is one of the 21st century biggest industries, and it certainly plays a 
crucial role in terms of earnings and job creation. As a result, it is often perceived an ideal 
way to regenerate urban centres and bring prosperity to towns. Besides, cultural tourism 
appears to many as a win-win strategy as it is thought its development would bring benefits to 
tourists and residents alike.  

PICTURE surveys reveal that 98% of towns deem tourism positive. Yet socio-cultural and 
environmental factors are often disregareded in the evaluation of tourism. In spite of all the 
talks about economic benefits, most cities surprinsingly have no idea about the financial 
benefits of tourism in their town. (D3, Dumont et. Al., 2004) 

 

!  Possible dangers 

Yet, it needs to be underlined that tourism does not always mean benefits. Like any other 
form of development, it may have positive but also negative impacts upon the local 
environment, economy and socio-cultural context. An over- and uncoordinated development 
is especially likely to lead to deterioration of cultural heritage, tangible or intangible. This can 
take the form of physical deterioration from heavy traffic (pedestrian or cars and coaches), 
vandalism, destruction of the visual landscape through the construction of non-integrated 
facilities or because of an over-specialisation in tourism leading to standardisation. On a less 
tangible level, it can lead to a loss of specific atmosphere, the loss or staging of specific 
customs, or again feelings of hatred and discontent resulting from conflicts of use between 
tourists and residents.  
 
Obviously, cultural tourism should not harm the heritage that motivates it. Preventing this is 
far from easy, especially in small and medium-sized cities, which lack the size, width and 
population of large cities to absorb the effects of the development of tourism. The line 
between development and destruction is often hard to draw but a pro-active approach and an 
assessment of impacts can often help maximise positive impacts and prevent negative ones.  
 

The life-cycle theory of a tourist destination exposed by Van den Borg and Gotti (1994) 
illustrates how the amount of tourists in a town needs to be managed in order to avoid missing 
on benefits. Indeed, in case of saturation or overpricing, accommodation, food and drinks and 
souvenir shops often appear in the suburbs thus diverting the benefits from the visited town, 
but not so much the nuisances.   
 

1.3 Tourism impacts are often irreversible (the case of 
impacts upon built heritage) 
!  Positive 



Urban regeneration resulting from cultural tourism development is often underlined, 
especially as cultural tourism can lead to an increased protection of urban landscapes, a better 
maintenance or presentation of public spaces, the creation of new infrastructure benefiting 
residents too, sometimes allowing better landscaping and a re-qualification of otherwise lost 
places of interest.  
In Bruges, for instance, a concert hall has been created in the aim to foster longer stays but it 
does not only serve tourists but town and region residents as well. In Amiens, the whole Saint 
Leu neighbourhood that used to be a workers' area has been restored, cared for and 
maintained as part of the tourism strategy. A park has been created, to link it with 
Hortillonages and the whole urban structure has changed. The growth of the industry in Telc 
has constituted a strong rationale for conserving this small town's remarkable skyline, as well.  

 

!  Negative 

Yet, an excessive development of tourism bears the risk of transforming our urban heritage 
into mono-functional spaces, threatening the long-term conservation of this heritage. Public 
spaces might be reorganised according to tourists' preoccupations (terraces, etc.), places of 
interest or landscapes destroyed or damaged because of heavy flows and pollution, whole 
areas petrified or "prettified" in order to look beautiful and correspond to tourists' 
expectations. Again, diversity can be lost in a globalisation of architecture and a loss of 
diversity as bubbles only devoted to tourism can be created. With its many terraces and 
chocolate shops, Bruges suffers from a privatisation of the public space and a lack of 
economic diversity in the centre. In Cesky Krumlov, the urban landscape was largely altered 
by new tourist facilities, new buildings and alterations of public spaces. In Amiens, the 
Perret's tower, one major element of the town's silhouette is endangered because it does not fit 
the current criteria of "sexy architecture" applied to tourist developments within the city.   
 

!  Reversibility, monitoring and the human side 

The standardisation, globalisation, destruction or prettification can very hardly be reversed. 
Once high buildings or open spaces have been created, it proves very hard to revert to what 
was there before. The Spanish coast is often given as an example of overdevelopment and 
destruction of natural landscapes. On a more urban basis, mature towns underline the need to 
control flows and the use of public spaces in order to avoid conflicts of use or destruction. To 
be healthy, a town must be welcoming for tourists but also for its inhabitants. If heritage is 
advertised and emphasised, one needs to be aware that it is the contents that animates it. It is 
urban life taken as a whole with its complexity, which makes the container live and evolve. 
Without this, heritage loses its meanings, residents leave and towns start losing their specific 
"feel" and tourists leave as well.  

 

1.4 Indirect impacts of tourism can surpass direct ones 
(the case of the local economy) 
!  Positive 

It is generally admitted that tourism leads to increased economic benefits, for instance under 
the form of new job opportunities, sources of revenue or fields for commercial activities, 
attraction of new enterprises or because of tourists' spending. Li•ge, Mons, Belfast, are good 
examples of towns that operate an economic reconversion through tourism. 



PICTURE surveys reveal that small and medium-sized towns focus on the (expected) 
economic benefits of tourism. "direct consequences are economical" (Li•ge, tourism) or "the 
positive effect is naturally that about 10% of the population finds a job related to tourism" 
(Bruges, representative of local residents, fighting for a "liveable Bruges"). As one expert puts 
it "the balance is clearly leaning on the positive side, because of wealth and employment"  
(Badajoz, tourism). For more information see Dumont et. Al., D3, 2004. 
 
 

!  Negative 

However, tourism can also lead to increase in real estate prices, or prices of commodities in 
general leading to a decrease in expenditure power for residents. Besides, an overdependence 
on tourism can prove dangerous as it leaves a municipality with very little margin to negotiate 
conditions with tour operators or tourist the ups and downs of this volatile sector. Diversity is 
needed in order to enjoy a healthy economy. 
 

!  Not so simple: interrelation and cumulative effects 

"  Giving hands and taking hands 

In any assessment of tourism impacts, it therefore appears important to bear in mind that 
tourism impacts are very often interrelated and cumulative.  

It actually proves hard to calculate the amount of economic benefits, because tourism 
development leads to an increased need of services within a town, and therefore extra 
expenses that need to be subtracted from the benefits to receive a picture of the total gain. It 
proves crucial to make sure that "investments" will not be lost and that the economic profit 
resulting from these will come back in one way or another to the town and not only benefit 
the private sector.  

"   Multiplier effect 

Besides, economic benefits themselves seem hard to add up as there exists a multiplier effect.  
This means that, in tourist destinations, visitors spend their money to buy goods and services. 
Initially, their spending is limited to some specific sectors (food and lodging, leisure, 
transport, small businesses). These enjoy additional revenues, that they can use in order to 
buy goods and services produced locally (direct effect). Furthermore, local producers and 
suppliers can themselves buy additional goods from their suppliers who can buy additional 
goods from theirs in a never-ending circle. As a result, the increase of revenue spreads in 
different sectors. Additionally, the employees of tourism businesses often live and work in 
town, where they spend the most part of their wages and salaries, thus contributing too to 
local wealth.  

"  Soft factor 

The notion of soft factor for the location of enterprises also complicates the calculation 
regarding economic benefits. This means that businesses would not only consider objective 
factors such as connectivity or profitability to locate themselves in a specific place, but also 
qualitative factors such as attractivity and standard of living. Some companies also take into 
account the development potential of a town in their decision to implant themselves in a 
specific place or not. A famous bank for instance, chose to have a daughter company in Li•ge 
because it said it had potential to grow thanks to its policy of investing in transportation. 
Tourism can generate economic benefits that can in turn generate other benefits, so that 
indirect revenues can surpass direct ones.  Yet, the cause and effect relationship is not always 



true and does not always hold in the long term.  It is therefore important to carry out a 
cautious assessment before any development, not rely solely on that sector and think of all the 
implications and costs and benefits of any move or public-private partnership.  

 

1.5 Impacts of tourism are often cumulative (the case of 
quality of life and built heritage authenticity). 
!  Positive 

Cultural tourism can have consequences on the way people think about their town, 
themselves, and others, as well as the way they behave in it. Because of tourists' interest in 
their town, some inhabitants might develop more pride about living in a place they previously 
did not think much of; or on the contrary feel they have been deprived from their town. And 
because it puts into contact different structures, cultural tourism can lead to a change in 
cultural practices, ranging from a choice of leisure activities (more diversity in the offer, new 
sports or games or public representation opportunities) to influence on gastronomy or social 
organisation.  

For instance, the more tourists visit a town, the more famous it becomes, and the more famous 
it becomes, the more proud people are of being from there. Tourism can lead to pride of 
origin or residence. Thanks to tourist interest in the exotic and different, people can also been 
made aware of their local values and traditions. Besides, the explanation of the significance of 
heritage made for tourists and a recurrent interpretation of history foster a sense of common 
history, thus leading to a strong sense of identity. The cultural offer of a place can be 
multiplied or diversified, resulting from higher numbers of people attending; if contacts 
between tourists and residents happen freely, without one culture being more valued than the 
other, this can lead to cultural enrichment. Avila, Amiens and Belfast are examples of towns 
that managed to drastically change their image, or are in the process of doing so, thanks to 
cultural tourism. 

 

!  Negative 

On the other hand, if the meeting happens under difficult conditions, it can also lead to 
adverse stereotyping (thinking that all tourists are noisy and unfriendly for instance), a 
destruction of some local customs or a staging of some, a loss of community spirit or a feeling 
of alienation, invasion or of deprivation of one's town. When tourists are overtly present, 
residents can feel invaded and move away from certain zones. Also because strolling and 
looking around do not fit well with working and being in a hurry. Terraces are nice but they 
can take some public spaces. And if tourism can bring about more cultural activities, it can 
also put an end to tranquillity in some areas, especially secret coveted places. This often 
results from changes in the use of urban spaces, conflicts of interests. In some narrow streets 
of Li•ge, for instance, residents put up posters asking tourists to behave! In order to avoid 
discontent from residents, it is important to think of a carrying capacity, the limit to the 
amount of people that a place can bear with an acceptable level of change.  

 

According to Van den Borg & Gotti, there are three types of carrying capacity: 
a) A physical carrying capacity: the limit beyond which the local environment and 

the local cultural resources are damaged; 



b)  An economic carrying capacity: the limit beyond which the quality of the 
visitor's experience falls dramatically; 

c) A social carrying capacity: the number of visitors a town can absorb without 
hindrance of the other social and economic urban functions it performs.  

 

!  Politics of urban planning and quality of life 

In facts, impacts on cultural practices and quality of life are heavily intertwined with those on 
built heritage and planning, thus revealing the strong political side of urban planning and 
renovation. In fact, the combination of all impacts will lead or not to an increased quality of 
life for residents and a better experience for tourists. The choices made in order to render a 
place more beautiful or more easily accessible are made by specific people according to 
specific criteria and there is a danger of imposing a view of a town, erasing alternative 
histories and forgetting cultural diversity through these choices.  

 

1.6 Matrix of impacts and dynamic chart 
 

The following table gives a summary of possible impacts of tourism in graphical form. 

 

Impacts upon urban 
heritage diversity 

Impacts upon urban 
cultural practices and 

representations 

Impacts upon urban 
economies 

 

++++ Generally positive ++++ 

Urban Regeneration Diversification, 
rediscovery, exchange, 
identity, re-appropriation 

More jobs and sources of 
revenues 

Increased protection of urban 
landscapes 

Increased awareness of shared 
history  

Creation of job opportunities 

Heritage valorisation Rediscovery or keeping alive of 
local values and/or traditions 

New fields for commercial 
activities 

Creation of new infrastructures Diversification, multiplication 
and improvement in cultural 

offer, development of events and 
animations 

Tourists spend in local stores, 
restaurants, cafŽs, hotels 

Public spaces better cared for Benefits of cultural exchanges New sources of revenue 

Requalification of otherwise lost 
places of interest 

Changes to urban space use Multiplier effect 

Increased mobility Pride of origin or residence due 
to increased visibil ity or 

notoriety of a town 

Development of retail 



 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Fig. 1 : Matrix of impacts of (urban cultural) tourism, !  Dumont, LEMA, PICTURE 
project, Revised from D3, Dumont et. Al.  
The dynamic chart available in the annexed spreadsheet integrates all these impacts and the 
indicators for built heritage diversity, quality of life and economies. It allows estimation and 
visualisation of the dangers before launching any plan or project. It is really the main outcome 
of this task, the integration of all indicators and collaboration of partners with different fields 
of expertise to allow visualisation of the impact. The integration could only happen at the end 
of the project, after all indicators had been developed. As such, further research would be 
necessary to refine the document further. The procedure is very simple. For each listed 
indicator, a number from 1 to 10 needs to be inserted to indicate the likelihood of it affecting 
built heritage, economy or quality f life. The spreadsheet then automatically calculates the 
overall impact figure and translates these figures into the graphic representation on the 2nd 
sheet "Matrix Impacts." 

 

 

 

Better transportation Increased feeling of safety 
resulting from better care of 

public realm 

Attraction of enterprises by soft 
location effect 

  Economic growth 

 

----Generally negative---- 

 

Destruction, saturation, 
standardisation or 
pollution of urban 
landscapes 

Standardisation, 
caricaturing, loss of 

authenticity, alienation, 
sense of invasion 

 Monosectorialisation, 
more expenses, and 
gentrification 

Degradation or destruction of 
urban landscapes 

Conflicts between local 
inhabitants and visitors 

Risk of monosectorialisation and 
overdependence on tourism 

Heritage erosion Local alienation, feeling of loss 
of town, sense of invasion 

Increased expenses for a town 

Tourist pollution Loss of community spirit Augmentation of real estate 
prices 

Creation of monofunctional 
spaces 

Adverse stereotyping Price increase of commodities in 
general 

Globalisation and standardisation 
of architecture 

Loss or theatralisation of local 
values and/or customs 

Development of chains and 
global companies 

Prettification and petrification of 
urban spaces 

Loss of identity Criteria for work become higher 

Traffic, congestion and parking 
issue 

Obliteration of alternative 
histories 

 

 Changes to urban space use  

   



1.7 Illustrations of the inter-relation between impacts 
1.8.1 How the economy affects built heritage and quality of life 
The multifaceted impact of tourism on local economy presents complex feed-backs and inter-
linkages with the conservation and enhancement of built heritage and the well-being and 
urban quality of life of local communities. The size and often even the sign of this interrelated 
dependences can vary in time and from case-study to case-study.  

From an economic point of view, the dynamic is mainly set in motion by the expenditures of 
tourists. Tourists demand a set of goods and services (e.g., accommodation, food and 
beverages, cultural attractions) and these are provided by the local market.  

The response of local economy to this additional demand generally results in a positive boost 
of local production and employment (in the sectors serving the tourism sector and along the 
infinite chain of local suppliers). However, this expansion is often associated with an increase 
in prices (driven by the increasing demand itself), in those non-tradable sectors that are able to 
charge higher fees (e.g., real estate, land value, restaurants, locally produced goods). The 
presence of tourists can also have an impact on the quality and quantity of locally available 
goods and services: tourism may lead to a wider array of goods and services, of either higher 
or lower quality than without tourism. This shift will also have an impact on the local 
community traditions and its quality of life. 
 
The boost of local production amplifies (ÔmultipliesÕ) the direct spending of tourists (in terms 
of local production, employment, income available to local households) and distributes the 
monetary benefits more equally within the different interlinked sectors of local community. 
Although, when left free, market forces have generally the tendency to allocate the benefits of 
tourism to a relatively small share of the population (mainly the owners of the immobile 
factor in the tourism industries), specific policies might deliberately be designed to extract 
those rents and appropriate redistribution policies put in place. 

The increase in prices not only ÔdampensÕ the aforementioned benefits, but could even 
negatively affect some social layers of the local community (whose income does not increase 
proportionately) and the urban development itself (e.g., the inflated prices in the historical 
centres could become unaffordable to local residents, driving its ÔexpropriationÕ from the 
local community). The related rise in real estate and second homes demand might 
dramatically increase building costs and land values. 

The increase in local prices could also drive distributional issues: tourism might lead to a 
contraction or displacement of the traded sector (e.g., traditional manufacturing industries) 
and even to a net decrease of real returns. The structural change induced in the economy may 
consequently affect its capability to grow in the long run. 

Tourists not only demand goods and services provided by the market, they also ask for 
cultural, heritage, natural and environmental assets. CommunitiesÕ active involvement in 
cultural and heritage activities could increase their local awareness, esteem and pride Ð 
developing or enforcing a sense of ÔidentityÕ and Ôwell-beingÕ; these assets constitute an 
important part in the quality of life of resident communities. On the other side, a deterioration 
of this heritage reduces not only the tourism attractiveness of the region but also the quality of 
life of its residents. Sites heavily impacted by tourism could become imprisoned in their 
immutable uniqueness and the unvarying but stringent expectations of visitors. Municipalities 
have also little margin to overcome the ups and downs of this volatile sector (in particular, 
cultural tourism is prone to rapid shifts in fashion and changes in taste). 



Natural and cultural resources, which are at the basis of tourism supply, are in most cases 
public goods. Indeed everyone can benefit by clean air as well as everyone can admire a 
cathedral. One of the characteristics of this kind of resources is that they are unpriced 
(although price would be the natural economic measure to control consumption and 
overexploitation). Public intervention has to regulate tourism expansion through adequate 
taxation, the definition of land use, the redistribution of the additional income. In absence of 
well-defined property rights on natural, cultural and environmental resources could easily 
become overexploited and the tourism sector would not compensate resident communities for 
the consumption of resources. 

TouristsÕ demand of access to natural/cultural resources and to publicly provided goods and 
services (such as water, health and security, clean environment) generates a number of 
impacts (e.g., overexploitation, degradation noise, traffic jams) and requires additional 
investments (e.g., infrastructure, waste and water treatment, public transportation). The local 
community subventions in parts (taxes to cover the cost of local services may be higher or 
lower in the presence of tourism activity), but also benefits from these improved services. The 
structure of financing of publicly-provided goods and services should consider the relative 
burden borne. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Figure 0-1: Economic impact on Sicilian economy from the total expenditure of a 
‘cultural’ (top) and a ‘sun&beach’ tourist (bottom) in Syracuse. The direct expenditures 
(i.e., the money directly spent from the average tourist and accruing to the ‘tourist 
industries’) are shown in black and blue, respectively (4 sectors are taken into account as 
representative of  ‘tourist industries’). The indirect effects are additionally added by 
using a fading colour scale, for example, in the case of a ‘sun&beach tourist (graph at 
the bottom): in red are shown the effects related to the ‘first round’ through local 
economy (i.e., suppliers of ‘tourist industries’), in orange the effects of the ‘second 
round’ (i.e., suppliers of suppliers of ‘tourist industries’), and so on. Each round (or 
‘ripple’) through local economy is smaller than the previous one, as part of the money 
tends to ‘leak out’ from the geographic area being studied. While building I -O 
Multipliers, Input-output models consider and sum up all these successive rounds of 
spending.  



 

 

 

 

 
 

 

Figure 0-2: same as above but including direct, indirect and induced effects (and, on the 
left side of the figure, the ‘new’ economic sector ‘Private households’, now treated as 
endogenous)    
 

 



1.8.2 Karlsruhe: hoping to make culture lead to economic benefits and urban revitalisation 

BACKGROUND: KARLSRUHE AND ITS CONTEXT  

Karlsruhe is medium-sized city (283 000) situated in the German Region of Baden-
WŸrttemberg. The city is located near the north part of the Black forest, the Platz, and the 
Valley of the River Rhine and attracts mostly German tourists and day-trippers for business. 
Traditionally, Karlsruhe has no cultural image, even less a tourist image. Host of the German 
Federal Constitutional and Federal Supreme Courts, of the ÔTechnologieRegionÕ initiative and 
of big industries such as Michelin, Bosch, LÕOreal and Siemens, it is mostly known as an 
administrative, science and technology-based city. However, the Karlsruhe has good potential 
for cultural tourism development, both in terms of the available range of cultural resources 
and transport connections.  

One quarter of KarlsruheÕs territory is covered with forest, parks, garden and green spaces, 
which procures a very ÔgreenÕ urban atmosphere to the place. The city has numerous 
attractions to offer visitors, including the city Park Castle, the State National Gallery, the 
Science Museum or the internationally renowned Centre for Art and Media (ZKM). Living 
arts are also well developed and diversified in the city, with one opera, a ÔkonzerthausÕ, 8 
theatres, 29 cinemas, and numerous festivals organised all year long; The Hoepfner brewery 
is famous for the quality of the beer and big sports events at the Europahalle or Wildpark 
Stadium attracts thousands of visitors every year.  

The city is extremely well connected to the surrounding region, with the ÔTram-train systemÕ 
(referred to as the ÔKarlsruhe modelÕ); the airport of Karlsruhe Baden-Baden, supplemented 
by the Frankfurt and Stuttgart airports, provide full coverage of European destinations; fast 
trains connect the city to France, Belgium, Luxembourg and the Netherlands.   

There has been a constant rise of tourist numbers in Karlsruhe in the past 20 years. In 2005 
about 380 000 tourists came to Karlsruhe, the large majority being business tourists (85%), 
the others aiming to visit family and friends or for recreational and shopping activities. 
Karlsruhe is a typical business tourist destination, which experiences high frequentation peaks 
during the week and very low frequentation on the weekends.  

The valorisation of cultural resources for tourism only really started 4 or 5 years ago, when 
the city council developed a marketing and communication strategy. In 2005, the city bided 
for the European Capital of Culture title. The ECOC award - which allows a city designated 
by the European Union to showcase its cultural life and cultural development for a year - was 
seen by the city officials as a great opportunity for Karlsruhe to foster urban identity and 
improve city image at the regional and European level, around the theme of European identity 
and justice. The city lost the national German competition against Essen in 2006.  

 

CULTURAL TOURISM AS FOCUS: THE EUROPEAN CAPITAL OF CULTURE 
BID 
Because of KarlsruheÕs serious image problem, the ECOC (European Capital of Culture) bid 
was seen as an unprecedented opportunity to improve the city image, develop an ambitious 
cultural strategy, and market the city assets in the region and Europe by promoting tourism 
that enhances and strengthens local economic development. In its bid, the city of Karlsruhe 
tried to combine the areas of ÔcultureÕ and justice, ÔjusticeÕ being defined as languages, 
images and objects used or represented in the fields of philosophy, historical research, visual 
arts and music.  



A team of 10-15 people, selected by the city council, led the ECOC bidding process. Public 
consultation focused on coordinating with important cultural organizationsÕ managers and 
personalities in Karlsruhe such as the Chancellor of the Public Academy for Design, the Head 
of the Federal Supreme Court or professors at the Public Conservatory. The slogan for the 
bid, ÔRightfully: KarlsruheÕ (ÔMit Recht KarlsruheÕ), and consequent projects originated from 
the ideas and proposals of the managers of major cultural institutions such as state museums 
and public galleries. Twenty-eight ÒambassadorsÓ, all renowned intellectuals in various 
cultural fields, claimed their support. 

Four major cultural projects were planned during the bidding phase: the ÔEuropean City Bill 
of Rights 2010Õ, aimed at promoting debates on European justice among citizens of all 
European member states; the ÔSquare of Basic RightsÕ, meant as an installation created by the 
German artist Jochen Gerz, consisting of metal tablets displaying different thoughts on 
justice; the ÔEuropean House of JusticeÕ was to form the spiritual centre of the Cultural 
Capital, with European citizens invited to contribute with ideas, dreams and experiences of a 
more fair and just society to this virtual think tank, through artistic expression; the ÔOstaue 
Creative ParkÕ was designed to improve working conditions for young artists and encourage 
their long-term residence in Karlsruhe. These central projects were to be accompanied by 
numerous theatre, exhibition and festival activities.    

EXEPECTED AND UNEXPECTED IMPACTS 
The expected tourism impacts were to further develop the Ôleisure tourismÕ and Ôcultural 
tourismÕ poles, attract groups of tourists to fill hotels during the weekends and retain the 
regional tourists who often transit by the city to the Black Forest but do not spend the night. 
The Karlsruhe ECOC team placed the emphasis on attracting highly educated and wealthy 
cultural tourists with interests in European identity and social justice. The programmeÕs 
Òcatch phraseÓ was put in the centre of the cityÕs marketing strategy targeting people able to 
discover its ÒhiddenÓ attractions.  

This approach can partially explain why Karlsruhe lost the competition. While Essen 
approached the bid as a way to regenerate its Òforgotten regionÓ, KarlsruheÕs expected 
benefits from the ECOC were orientated towards improving the overall image and European 
dimension of the city, rather than on social and cultural regeneration.  

The example of other cities (see for example Belfast 2008) shows that the ECOC bidding 
process alone can trigger strategic action and positive impacts on cultural tourism 
development, whether successful in its outcome or not. In this respect, the competition has 
had a number of positive impacts on KarlsruheÕs cultural and tourism development. 

First, some of the projects planned for the cultural year have been maintained, including the 
ÔEuropean House of JusticeÕ (now located in the Karlsruhe town hall) and the Square of basic 
rights. Then, some events were successful in terms of participation: the ÒCulture fireworksÓ in 
September 2005, attracted 8000 people, coming there to talk about the bid and to get 
informed: the festival Ò2010 First nightÓ attracted over 30 000 visitors from Karlsruhe and the 
surrounding region.  

Yet, the failure of the Karlsruhe bid can be analysed in the light of several key problems. 
First, although some projects were concerned with the promotion of local artists and 
alternative culture, the programme seemed overall unbalanced in terms of social inclusion, 
and rather focused on high-class culture. Furthermore, the communication of Karlsruhe 
mostly focused on ÔtraditionalÕ art and large-scale exhibition and events, when the more 
ÔhiddenÕ attractions in the city such as music festivals could be further emphasized to 
modernize its image, especially towards the younger generations.  



Second, the restricted governance structure used during the bidding phase failed to fully gain 
public support. Indeed, decision-making was dominated by centralism and local cultural 
actors, and businesses were not invited to participate in the process; an opportunity was 
missed to engage with the local community in bringing the bid to a success.  

Third and above all, the cultural tourism objectives were not clear enough: despite high 
expected tourism impacts, no clear visitor objectives were defined, neither in terms of specific 
promotion strategies, market projections, analysis of demand or potential geographic 
provenance of visitors. The bid was mostly advertised at the regional level and no monitoring 
system was planned. Cultural organisations and event promoters were informally designated 
as responsible for matters of tourism management and monitoring activities. No coordination 
was implemented with tourism actors neither in the city nor internationally.  

Generally, tourism is not a priority for the city, which critically lack a comprehensive cultural 
tourism strategy. Potential impacts on visitor number were well acknowledged as part of the 
process but lacking were the implementation means. The tourism development responsibility 
is scattered among several city department and regional bodies (Deputy Mayor office for 
tourism, Stadt marketing office, Karlsruhe Kongresszentrum, Karlsruhe district, Karlsruhe 
regionÉ) . The city central and cultural services did not collaborate with the tourism office 
and nor with the congress centre and marketing office to promote the bid.  
Overall, the bid for ECOC 2010 has had a rather l imited impact on promoting the destination 
Karlsruhe. It certainly contributed in valorising KarlsruheÕs cultural, intellectual and 
institutional numerous resources, and still serve as a basis for the city cultural action today. 
The strong European dimension of the programme constitutes a first step towards the 
development of a cultural tourism strategy. Until now, cultural tourism development has been 
viewed as ÒnaturalÓ beneficial consequence of high quality cultural offer provision. An 
integrated cultural tourism strategy is not yet on the city councilÕs agenda; it still has to be 
developed in partnership with the city community, as well as local, regional and international 
tourism organisations.  

The key lesson from this experience is that cities with vague understanding of the globality of 
impacts and their interrelation may fail to maximize benefits of a truly inclusive strategy. It is 
thus argued that the definition of an urban cultural tourism strategy - or at least the creation of 
favourable conditions for its development - as part of the bidding process is the best way to 
foster the ECOC objectives and maximize long term benefits for destination competitiveness 
and sustainability.  

For future bidding cities, a greater dialogue between cultural and tourism organizations 
before, during and after the process is recommended together with cross-sectoral policy 
development and implementation approaches ideally within the context of a City Cultural 
Tourism Management Plan. Such a plan should ideally (i) integrate natural and built 
environment issues with social, cultural and economic policies; (ii) identify general goals 
based on common aims, expressed through physical strategies and action plans; (iii) be 
devised in partnership with all concerned sectors and actors, (iv) establish a shared 
responsibility for the plan delivery and (v) ensure that monitoring tools are put in place.  

 

 

 

 

 



1.8.3 Mons:  Built heritage and its link to quality of life and urban economy

 
BACKGROUND: MONS AND ITS CONTEXT      
    

Mons is an area of 15.000 hectares located in the eastern corner of Belgium. According to the 
population services, the town counts 91.185 residents with 28.000 residing in the downtown 
area.1 The population is aging and mixed as 14.3% of Mons residents don't hold Belgian 
nationality (against 8,2% for Belgium as a whole). Among those 13.070 foreigners, about 
41% are Italians. This phenomenon refers us to the post-war boom in the coal and metallurgy 
industries, sustained by Marshall Plan and the colonial exploitation, when Belgian authorities 
ÒinvitedÓ Italians workers to come and work.  

Since 1967, the "SHAPE" (Supreme Headquarters of Allied Powers in Europe), has been 
installed on the town territory. This represents a foreign population of about 6000 people. 
Informal opinions of local shop dealers mention the accrued confinement of the NATO 
personnel to the base infrastructures, with less and less interactions with the city.  

As a frontier town, Mons receives a lot of cross border visitors and it received 500 000 
tourists in 2003. It boasts a varied hotel capacity, ranging from youth hostels to major hotels, 
but this is a recent phenomenon.  

In August 2004, the average unemployment rate in Mons was 23,6%, against 18,8% for the 
Walloon region and 13,2% for Belgium as a whole.2 60% of the population there did not 
finish their higher education. The rate of liberal professions and enterprises within the town 
lies very low and little creation of new activities can be found.3 There are however good 
teaching and research centres (three universities, many higher education centres, about 30.000 
students) within the town area as well as interesting heritage and cultural infrastructure.  

 
CULTURAL TOURISM STRATEGY 
As a reaction, to the current hardships, and based on their strong points, Mons decided to 
establish "a new town project to reencounter the way to prosperity."4 It list of priorities and 
actions for the coming years. It is called Mons 2015 and suggests a strategic repositioning 
based on "consolidating Mons, the creative and affective, through a reinforcing of its cultural 
and heritage dimensions."5 Culture and tourism lie at the centre of this strategy, in the aim to 
bring innovation and business to the town.  

Till January 2005, information was gathered, experts consulted, literature analysed and days 
of dialogue with cultural associations organised in order to develop a diagnostic of the region 
and the possibilities for the future. In February 2005, five main axes were identified: culture, 

                                                
1 From (Traitement du registre national Ð INS- 2003 http://statbel.fgov.be/pub/d2/p201y2003_fr.pdf). 
2 From: (IWEPS- SŽries statistiques du marchŽ du travail en Wallonie- Aout 2004 
http://statistiques.wallonie.be/dyn/14/f ichiers/dmc04083510.pdf) and (Ecodata 
http://ecodata.mineco.fgov.be/mdf/ts_structur.jsp?table=ZCHGR ) 
3 From: Mons: a diagnostic to be found on http://www.mons.be 
4 From "Vers un projet de ville, ensemble" pdf explaining Mons's strategy found on the town's official website. 
http://www.mons.be. Original text in French, our translation. 
5 From "Vers un projet de ville, ensemble" pdf explaining Mons's strategy found on the town's official website. 
http://www.mons.be. Original text in French, our translation. 



heritage, formation and education, business, trade and retail. These actions could be likened to 
the screening and scoping phases of the cultural tourism impact assessment procedure found 
in the printed version of the strategic urban governance framework.  

For the "Culture" priority, Mons was officially declared Cultural Capital of the Walloon 
Region by the government of the French community in December 2002 and in March 2004 it 
officially applied to the status of European capital of culture for 2015.6 The town is also very 
proud of having hosted the European multimedia council where the text that was used to 
defend the law of cultural exception against GATS negotiations originated. Town officials 
have received the support of Belgian Prime Minister Guy Verhofsdtadt and the mayor of 
Bruges (former European Capital of Culture) in their bid for European Capital of Culture. 
They also worked together with Lille and are regularly in contact with the town, as well as 
other towns in Northern France (Valenciennes, Maubeuge). They underline their good 
infrastructure (existence of 3 theatres, important museums, chamber orchestra facilities, 
different festivals, etc.) as well as the creation of new festivals and street activities. For 
heritage, they highlight the renovation of the town centre, especially the built heritage. For 
training and education, they want to make trainings more efficient and foster spirit of 
enterprise. For business, they want to create of platform of business creation, a circle of 
innovation (CREAMONS) and work together with institutions that play a role in the 
economic field, at the local, regional and global level. For retail and trade, they set up a whole 
series of association aimed at facilitating the creation of commercial activities within and 
around the town. The focus is always to aim for quality, elite tourists and visitors, even in 
retail businesses since there exists an attempt to foster  a commercial supply with a "focus on 
leisure rather than mass commerce, a high quality of proposed products and products that 
would not be available in supermarkets"7 In this context, cultural tourism proves very 
attractive, and is especially targeted as it is seen as a sustainable form of tourism attracting 
people interested in high quality.   

IMPACTS: EXPECTED AND UNEXPECTED 
The idea behind Mons' strategy is that the increased care for heritage and the new cultural 
activities will create a new, positive image of the place and will tempt investors into investing 
in the area that is centrally located and easily accessible. A new logo was created. It 
encapsulates this desire summarised in "ideas and heart" and appears everywhere in the town, 
including on the works areas.  
Built heritage is central in the projection of the town to the outside world. The argument 
encountered repeatedly in various media is that the conservation and rehabilitation efforts 
have been successful and that the town offers to the visitor a charming, well maintained, 
environment. Mons is presented publicly in proactive communication as a homogeneous, 
welcoming, well maintained urban entity offering the charms of a 18th century town. As a 
result, 18th century buildings have been given priority in the conservation and renovation 
efforts. Two buildings deserve a special note, the belfry, recognised by UNESCO and the 
unfinished gothic town hall. 
The town is clean and every detail seems to be taken care of: information of tourists, no 
graffiti unless it is an organised place or exhibition, the furniture on the terraces is being 
standardised by form and colour on the Grande place. Architecture is seen as way to increase 
quality of life. The co-operation between the different departments of the town administration 

                                                
6 After Antwerp, Bruges and Brussels, and because of quotas 2015 is the first year Belgium can apply again to 
the status of European capital of culture.  
7 From: Mons a diagnostic, available on http://www.mons.be. Original in French, our translation. 



can be felt when walking through the town, because it transmits the feeling of a holistic 
approach with beautiful results in terms of urban planning. 
In this construction of Mons and the attempt to create a specific atmosphere, one should be 
aware of the dangers of concentrating on one single period for built heritage diversity. Indeed, 
the focus on 18th century building should not make one forget that Mons also holds other 
treasures such as high quality facades of the 19th and 20th century. Contemporary work of 
shopfronts by Barthelemy and his team offer us a good example of this.  

The same risk for diversity exists with the focus on the unique and the "grand." At the 
moment, there seems to exist a tension between a rather bourgeois town (Mons) and the 
surroundings where the average income lies significantly lower than in the rest of Belgium. 
The professed aim of the cultural and tourist strategy is to "pull the region forwards and 
upwards,"8 thus to turn the surroundings into posher and wealthier places as well as to 
distribute the benefits of tourism, partly through longer stays. The rationale is to develop in 
the region different attractions or cultural activities, especially with the help of State or EU 
finances. The danger, however, is to alienate locals from their surroundings if they are not 
integrated into the development and if their history or diversity is not taken into account.  

Some examples of the recently created attractions are ÒGrand-Hornu: a former industrial 
mining complex turned into and internationally acclaimed Contemporary Arts Museum (the 
MAC's) (www.grand-hornu.be). Another mining area has been converted into a Scientific 
Adventures Park (www.pass.be/en/home.shtml) and a tropical animal park where animals are 
kept as nicely as possible and where education is made about their habitat and ways of life 
was created in the surroundings as well (www.paradisio.be). Mons, situated at the crossroads 
of two important canals of the industrial era, developed a harbour at the site called the Ògrand 
largeÓ. The grand large is the site watersports and other leisure water activities. It offers a 
good example of reconversion of a former industrial site into a place that can provide leisure 
activities for both tourists and residents. Moreover, it reinforces the images of the town and 
clearly advertises it as it offers the town an easily recognised "silhouette." Indeed, it allows 
the hill with Sainte Waudru's Cathedral and the Belfry to be seen from the motorway and 
from a distance.  

The town has also worked on accommodation availability as a youth hostel was built a few 
years ago at the bottom of the belfry and two well-known low budget hotels firms installed on 
the boulevards. A service to transport local inhabitants and tourists around the old town centre 
was created. It reduces traffic and alleviates the small streets of the town from pollution. The 
bus can be stopped at any moment by a user, so everybody can make à la carte transportation. 

In terms of quality of life, it is important to note that the physical environment seems to be 
what matters most to most residents. In decreasing order of importance for physical 
environment indicators, we find absence of noise, organisation of cultural activities and 
cultural infrastructure, proximity of green spaces and nature, cleanliness, safety, urban beauty, 
good public transportation, proximity of shops, no pollution of the environment, traffic 
management systems. It thus seems that the care taken by Mons to renovate the town and 
create cultural infrastructures fits into the definition of the inhabitants of quality of life. These 
indicators, in general, were mentioned twice as often as indicators of the next category: 
material well-being where factors such as money, a good job, a roof above one's head, food, 
access to good education and technologies, as well as possibility to travel and to engage in 
leisure activities. As such the insights of Mons' elected people about creating an image and a 
place where people are proud to live seem to prove valid. Especially, as only 4% of 

                                                
8 Interview with a local authority member, April 2004. 



respondents mentioned negative impacts of tourism on their quality of life, the others 
mentioned only positive or both types of impacts.  

However, one might wonder whether the attraction of enterprises or tourists will lead to a 
general economic improvement and some voices are already being heard to claim an even 
distribution of the benefits of tourism. Given the importance given to "organisation of cultural 
activities" rather than "urban beauty, it could prove interesting to specifically work on this 
topic, value the existing and create alternative forms. Significantly, local authorities did not 
mention the Ducasse de Mons also called Doudou when asked for Mons' ten major attractors.  
This annual event on Trinity day (in June) involves the staging of a fight between Saint 
Georges and a dragon and pushing a golden cart up a steep road for good omen. Local 
residents, however,  do consider it as a main part of their heritage, as indicate interviews and 
questionnaires. This single happening attracted 200.000 people in 2003 and interviews 
highlight that intangible heritage is the area were most nuisance, or negative impact of 
tourism on quality of life was identified.  

The publicity made around the Doudou and its listing on the UNESCO list for intangible 
heritage creates mixed feelings for residents and shop owners. Locals feel deprived of it, they 
put forward the idea that there is special meaning and significance of the event that cannot 
easily be shared with people who come "just to party." Besides, new regulations are 
implemented, for instance for shopkeepers, due to the increased amount of visitors and it is 
seen as a restriction of freedom and a deprivation. On the other hand, the success of the event 
is also linked with a good communication policy and the new regulations show the awareness 
of a need of management and limitations pointing in the direction of a carrying capacity.  

Mons offers us a good example of urban governance with an attempt to revitalise a town 
through cultural tourism through a long term urban strategic planning, including a detailed 
diagnostic of strong and weak points and a vision with priorities and actions in order to 
remedy them, based upon the realisation that that tourism and town planning are clearly 
interrelated and that tourism influences many, if not all activities of a town. It also points to 
the importance of monitoring and the interrelation of impacts. 

 

1.8 Key recommendations for impact management 
 

Tourism is still considered as a self-regulating activity in many destinations, and it is 
therefore left to spontaneous development. However, these developments can lead to 
irreversible damage in different fields. Following the saying "better safe than sorry," 
PICTURE takes the view that a pro-active management of tourism is essential for its 
sustainability and continued success. Only in this way, can positive impacts be maximised 
and negative ones minimised.  

 

!  Assessment, planning, monitoring and carrying-capacity as key principles 

There is no general and "one fits all" answer to the challenges posed by the development of 
cultural tourism but assessment, planning, monitoring and carrying capacity might be 
some keywords in all cases. The above table (matrix of impacts) can help to see what impacts 
can be generated, decide which ones to foster and prevent downsides.  

 



!  Importance of context 

It is important however, to keep the diversity of contexts in mind, since the impacts of 
cultural tourism, whatever their type, are largely dependent on the physical and cultural 
capacity of a place to cater for and absorb tourists. While the centre of large capitals, such as 
Paris or London, can arguably absorb the impacts of tourism, pressures are much greater on 
the smaller towns, including cultural pressures where a more traditional way of life continues, 
and in rural settlements where impacts are immediately felt. Size matters and should taken 
into account when developing a carrying capacity. (See above for definition) 

 
!  Different stages of tourism development require different actions 

It is equally important to bear in mind the stage of tourism development of a town and 
remember that impacts evolve, as tourism changes throughout the time (number of visitors, 
composition, etc). A common cycle thus occurs in tourism: from discovery of a destination to 
subsequent tourism development, success, followed all too often by oversupply and 
overcrowding, leading to a lower and less profitable class of tourists taking advantage of the 
lower prices of oversupply. Tourism is volatile, unstable by nature, fashion driven and 
plagued by political conflict, natural disaster or still perceptions of safety. Tourism is a 
consumer of natural environments, historic buildings, urban spaces and local culture, all of 
which, if they are spoilt by overcrowding and overdevelopment, face the danger of being 
abandoned in favour of fresh and more attractive destinations.  
 

Stages of tourism development: 
Developing: towns that start developing tourism, while it was not part of their traditions are 
called "developing" since tourism is in development there. 

Mature: Towns where tourism has existed for a while or where tourism provides an 
important part of the revenues are called mature.  

Declining: Towns where tourism creates more problems than benefits are called declining.  

 

!  Know who you are focusing on 

Finally, impacts of tourism depend on the type of tourists and can sometimes be more 
closely related to the type of visitors than to their numbers. Tourists coming for a daytrip with 
all their food and drinks will also benefit the economy of a town differently than tourists who 
spend a couple of days in a hotel, eat at local restaurants. When developing the tourist product 
of a town, it is important to keep in mind the expected tourist and the aim of tourism 
development (see section one of this chapter for more info on tourist profiles).  

!  Know how impacts work 

In the field of the impacts of cultural tourism on a city and its residents, there are several 
factors that may Òimpact the impacts;Ó and this ends up with a continuous stream of new 
situations.  

"  Some of the good impacts were forecast: for those who knew, there is an 
anticipation and a preparation that may either reinforce or hinder those 
impacts; For instance, after the refurbishment of a large piece of heritage in a 
town, it can be that a few restaurants open in the area and find their clientele 



but if too many hotels are built and there is an oversupply of hotel rooms, then 
it could ruin all the hoteliers that ruins all the hoteliers.  

"  Some impacts are slow to appear, though they are strongly in progress, and 
this may end up with some discouragement of the locals.  

"  The impacts can be clearly identified (as on the matrix) but, as a matter of 
fact, no impact can really be isolated: one drags the other, and/or hinders 
another one. For example, a high amount of public funds dedicated to a 
cultural site may create attractiveness for tourism but also dry up, for many 
years, any other important cultural development  

"  No hierarchy in the impacts of cultural tourism can be lasting for long: a weak 
impact recorded today may become, a year later, a major impact. This is the 
reason why constant monitoring is needed.  

"  Impacts may enter a vicious circle or a virtuous circle  
"  The way the residents and their municipality will react can be quite different 

from a city to another, even though the two cities are close; bear context in 
mind and the level of populationÕs agreement in mind when planning.  

"  Trends in cultural tourism are continuously changing, under influence of the 
society, the globalisation, the economics, and the customs 

"  Many intended impacts of cultural tourism nowadays go far beyond the 
sectors that are listed in the matrix: for example, cultural tourism is meant to 
demonstrate the international position of a city, with all the consequences that 
overstep the bounds of local economy, tourism and quality of life.  

 

#  Therefore the impacts of CT are dynamics, uneasy to control but fairly well identified. 
They need to be analysed in a systemic ensemble such as the annexed Excel sheet.  

Examples of intended and real impacts in cultural tourism 

GLASGOW  
In the 1980s, the city of Glasgow was in a severe situation: very high rate of unemployment, 
population -i.e. housing + health + education- in a very poor shape, many contaminated 
former industry zones after the closing up of several manufactures, urban context not looked 
after since decadesÉ  

The authorities decided to react very strongly, and in every sector at the samed time, in order 
to bring back economic development as well as a whole renaissance of the city.  

In this respect, cultural tourism was only one of the (small) means to restore well-being, civic 
pride and a good image outside of the city. It started with a Flower Festival taking place in 
1992 on the former contaminated grounds along the river.  

By now, the cultural assets of Glasgow are the flagship of a very prosperous tourism industry, 
that finds expression in congress and shopping: depending on the chosen year Glasgow ranks 
second or third destination in Great Britain in these two fields.  

 
BILBAO  
In the late 1980s, the public authorities of the Spanish State, the Region and the City of 
Bilbao decided together to help Bilbao out the terrorism image of the Basque Country.  

Plans were made to remove the industrial harbour to a distance and dedicate the town centre 
to leisure and culture. High amounts of funding were invested in this development and the 



most spectacular was purely cultural, the Guggenheim Museum. Culture was then part of a 
secret political plan, but it was put forward in every way, to drag a complete Renaissance of 
the city.   

Both political and cultural aims have succeeded, and tourism Ðpleasure trips and congress- is 
a collateral impact that surprised even the initiators.  

 

MARSEILLE  
MarseilleÕs strategy, in terms of culture, has been traditionally orientated towards MarseilleÕs 
residents. The efforts made by the city in terms of tourism were generally oriented towards 
the cruise sector, business tourism and congress. Few people were aware of the fact that 
Marseille could also be a CT destination.  

It was finally revealed in 2003, when the TGV (high speed train linking Paris in 3,5 hours) 
reached Marseille : whereas it had been expected that the people from Marseille would 
intensify their trips to Paris (and the other cities on the way, like Lyon), the contrary happened 
: Marseille attracted many Parisians, partly because of its cultural assets.  

 

 



 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


