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Case Study: Ciudad  Real 

 

The ma in ob jec tive of this c ase stud y is to  eva lua te the q ua lity of the c ultura l offer of Ciud a d  

Rea l. 

The team of the Universidad  Aut—noma de Madrid  ha s struc tured  the study on the whole c ity, 

and  on some of the sp ec ific  elements tha t c onstitute  this offer: the Museo d el Quijo te, the 

Museo L—pez-Villase–or, a nd  the Museo de C iud ad  Rea l. 

The surveys have b een c ond uc ted  b etween Feb rua ry a nd  Sep temb er 2005. 

There have b een used  7 surveys. 

We have worked  w ith 7 tec hniques: q uestionna ires, self-d istributed  q uestionna ires, multip le  

answer q uestionna ires, in-deep  interviews, foc us-groups, mea ning map s a nd  sc a les of 

p referenc es. 

The to ta l sa mp le wa s 588 sub jec ts. 

 
The whole c ity 
 

The eva lua tion of the whole c ityÕs c ultura l o ffer q ua lity a imed  to the following  ob jec tives: 

A. Define  a deta iled rea l visitor profile, inc lud ing his ha bits and  p referenc es in terms of trips 

and  visits to p lac es of tourist interest. 

B. Chec k the  p revious knowledge and  the  menta l rep resenta tion of the  c ity, both in the  

c ase of rea l, ac tua l visitors, and  in the c ase of potentia l visitors. 

C. Detec t the  link betwe en residents and the  tangib le he ritage of the  c ity, to identify the 

elements tha t are rega rded as most typ ic a l and  representa tive of it. 

D. Identify the  impac ts of Tourism on the  c ity and  the  integ ra tion of Tourism, Culture and  

Teac hing . 
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Objective A Ð Real Visitor Profile  

Survey 1, Visitor Profile 

Sa mp le: 106 sub jec ts  

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  b y 

the p ersonnel of the Tourist Informa tion Centre in the Plaza  Mayor. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 2 1,9 

  19 - 24 5 4,7 
  25 - 39 42 39,6 
  40 - 64 42 39,6 
  >64 2 1,9 
  DidnÕt answer 13 12,3 
  Total 93 87,7 
Total 106 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

4 3,8 

  High school 24 22,6 
  3-year 

university 
11 10,4 

  5-year 
university 

48 45,3 

  post-
university 
studies 

1 ,9 

  DidnÕt answer 18 17,0 
  Total 88 83,0 
Total 106 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Executives 
3 2,8 

  Medium managers 13 12,3 
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  Employees 
56 52,8 

  Students 9 8,5 
  Unemployed 2 1,9 
  Housekeeper 1 ,9 
  Retired 4 3,8 
  DidnÕt answer 18 17,0 
  Total 106 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 7 6,6 

  Cantabria, Pa’s Vasco, La 
Rioja 13 12,3 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 27 25,5 

  2 Castillas 23 21,7 
  Madrid 9 8,5 
  Andaluc’a,Ceuta ,Melilla 12 11,3 
  Canarias, Europeans 2 1,9 
  No Europeans 7 6,6 
  DidnÕt answer 6 5,7 
  Total 100 94,3 
Total 106 100,0 

 

Survey d esign: nine op en a nd  semi-d irec ted  q uestions ab out d ifferent a sp ec ts of the visit to  

Ciudad  Rea l.  

Know the c ity: 71% of the sub jec ts is visiting  Ciud ad  Rea l for the first time. 

Question 1:  Rea son of the visit 

Tourism in genera l:  48% 
Sp ec ific  interest for Art, History, Culture:  11%  
ÒDon QuijoteÓ Cultura l Route :  6% 
Other rea sons (work, family, stud iesÉ) :  34% 

Question 2: Willing  to  visit something  in sp ec ia l  

Nothing  in sp ec ia l:  39% 
Some sp ec ific  p lac es:  27%  
Monuments a nd  c hurc hes of the Downtown d istric t:  12% 
Plac es rela ted  to  the Don Quijo te  (museum, or route):  12% 
Museums of the c ity 6% 
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Question 3: Visit p la nning  sc hed ule 

Less tha n 2 weeks:  31%  
2 weeks Ð 1 month:  16% 
1-6 months:  20,8% 
more tha n 6 months: 20,8%  

Question 4: Visit orga nisa tion hab its  

Do not orga nise the visit:  36% 
Internet:  23% 
Fa mily/ Friends: 15% 
Travel Agenc ies:  12%  
Printed  Tourist Guides:  9% 

Question 5: Visits to  other p lac es  

Visit only Ciud ad  Rea l: 34%  

Visit o ther p lac es: 65%, of whic h 39% go to Alma gro, 23% go to  Toled o, 16% go to  Da imiel, 13% 
go to  other p lac es of the route of the Quijote , 12% go to Infa ntes, 10% go to  Cuenc a  a nd  
7% go to Ca mp o d e Crip ta na . Other p lac es in La  Ma nc ha  a rea  mentioned  only onc e or 
twic e (thus not rea lly rep resenta tive) sum up  a ll together the 33% of o ther p lac es tha t w ill 
be visited  by tourists. 9% will tra vel a lso to  p lac es in the And a luc ’a  reg ion, and  13% will visit 
p lac es in the rest of Spa in. The sum of this p erc enta ges is sup erior to 100% b ec ause the 
mentioned  visits a re not exc lusive (tha t is, some of the 23% tha t goes to  Toled o a re a lso 
among  the 16% tha t go to Da imiel, a nd  so on). 

Route p referenc es: the sa mp le is not b ig  enough to  d ra w c onc lusions, but some tend enc ies 
ha ve b een d etec ted .  Tourists from Northern and  Ea stern Spa nish reg ions use to  visit more 
c ities. The first group  uses to  travel for more time, b etween three da ys and  a  week, while 
the sec ond  group  is d ivid ed  b etween the tendenc y to long  journeys a nd  weekend  b reaks. 
The most freq uent d estina tion of b oth group s a re Alma gro and  other little p lac es of La  
Ma nc ha  reg ion. Rega rd ing visitors from Madrid , they use to  d o only one or two da ys 
b reaks, a nd  tend  to  ignore Alma gro a nd  Toledo a nd  visit instead  less known towns or 
villages in La  Ma nc ha . Resid ents in the two Castilla reg ions a lso p refer short b reaks (one or 
two da ys), a nd  d o not visit To led o, b ut some of them visit Alma gro (33%). Tourists from 
And a luc ’a  d o not use to  go elsewhere, they p refer to sp end  the whole weekend  in C iuda d  
Rea l. Foreign tourists a re those tha t most freq uently inc lud e Toled o in their journey, more 
tha n other nea rb y towns. 

Question 6: Tra nsp ort 

Priva te (c a r, motorc yc leÉ) :  72% 
Tra in: 18%  
Bus:  9%  

Question 7: Leng th of sta y 

Weekend :  23% 
3 d ays:  12% 
up  to  one week:  24% 
Just one da y:  28% 
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Question 8: Ac c ommoda tion 

Hotels: 68%  
Their own p lac e, or rela tive/ friend s houses:  19% 

Question 9: Shop p ing  

Will b uy something : 60%, of whic h 28% non-sp ec ific a lly tourist, 13% Souvenirs, a nd  20% regiona l 
food  p rod uc ts. 

Objective B Ð Previous knowledge and image of the city among real and potential 
visitors 

This ob jec tive wa s sup p orted  b y a  list of b oth built Herita ge a nd  inta ngib le  Herita ge elements, 

shown to  the sa mp le in order to  d irec t their a nswers a nd  ob ta in more p rac tic a l a nd  op era tive 

results. This list is c omp osed  of the follow ing  a ttrac tors: 

Catedral de Santa Mar’a del Prado  
Museo L—pez-Villase–or 
Museo del Quijote 
Iglesia de Santiago 
Puerta de Toledo 
Ermita de Alarcos 

Plaza Mayor 
Gran Casino / Conservatorio 
Museo provincial 
Iglesia de San Pedro 
Fiesta de la Pandorga 

 

Survey 1, Visitor Profile, Question 10 

The sa mp le, tec hnique a nd  p rofile  of this survey a re the sa me a s the p revious sec tion. 

Survey Design: one open q uestion a b out the ima ge of the c ity a mong  its rea l, ac tua l visitors. 

For Ciud ad  Rea lÕs tourists there isnÕt a  sp ec ific  hiera rc hy of the a ttra c tors of the c ity. Ac tua lly, 

the d istribution of the results o f the first pa rt o f the q uestion (ÒWha t d o you c onsider most 

rep resenta tive of Ciuda d  Rea l?Ó) is rep ea ted  p rac tic a lly the sa me wa y on the a nswers to the 

sec ond  a nd  third  p a rt 

Rega rd ing the first p a rt of the q uestion (ÒWha t d o you c onsider most rep resenta tive of Ciud ad  

Rea l?Ó), the results a re: 

Built Heritage:  63% 
(Subd ivided  as follows: Ca thed ra l 25%; other sp ec ific  monuments or herita ge elements 
suc h a s Plaza  Ma yor, Ermita  de Alarc os, Puerta  de Toled o, a nd  other monuments in 
genera l, 38%) 

Attra c tors a nd  elements rela ted  to  the ÒDon Quijo teÓ fic tion c ha ra c ter: 14% 
Museums: 7% 
Inta ngib le  Herita ge (Culture, History, reg iona l food ) 6% 
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Na tura l Herita ge 3% 

Regard ing the sec ond  pa rt of the question (ÒWha t d o you c onsider as sec ond  most 

rep resenta tive element of Ciudad  Rea l?Ó), the results a re: 

Built Heritage:  58% 
(Subd ivided  as follows: Ca thed ra l 17%; other sp ec ific  monuments or herita ge elements 
suc h a s Plaza  Ma yor, Ermita  de Alarc os, Puerta  de Toled o, a nd  other monuments in 
genera l, 41%) 

Attra c tors a nd  elements rela ted  to  the ÒDon Quijo teÓ fic tion c ha ra c ter: 15% 
Museums: 11% 
Inta ngib le  Herita ge (Culture, History, reg iona l food ) 7% 
Na tura l Herita ge 2% 

Regard ing the third  pa rt of the q uestion (ÒWha t d o you c onsider as third  most rep resenta tive 

element of Ciud ad  Rea l?Ó), the results a re: 

Built Heritage:  57% 
(Subd ivided  as follows: Ca thed ra l 16%; other sp ec ific  monuments or herita ge elements 
suc h a s Plaza  Ma yor, Ermita  de Alarc os, Puerta  de Toled o, a nd  other monuments in 
genera l, 41%) 

Attra c tors a nd  elements rela ted  to  the ÒDon Quijo teÓ fic tion c ha ra c ter: 5% 
Museums: 16% 
Inta ngib le  Herita ge (Culture, History, reg iona l food ) 5% 
Na tura l Herita ge 3% 

As c a n b e seen, the results b etween the first a nd  third  p osition a re a lmost the sa me, exc ep t for 

a  slight tendenc y d ownward s of the Ca thed ra l a nd  Don Quijo te, a nd  a  slight tend enc y 

up wards of the Museums. 

The c onc lusion is tha t for just-a rrived  visitors, C iud ad  Rea l is ma inly re leva nt for its b uilt herita ge 

(Ca thed ra l, Plaza  Ma yor, Puerta  d e Toled o a nd  some other p lac es). The other a ttra c tors 

c onsidered  typ ic a l of the c ity a re re la ted  to the Quijote  c ha rac ter, to  the museums a nd  to  the 

Inta ngib le  Herita ge of the c ity. 

Survey 4/ B, Prototyp ic ity of the offer 

Sa mp le: 33 sub jec ts. 

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  by 

the p ersonnel o f the Museo d el Quijo te, the Museo L—p ez-Villase–or a nd  the Museo Provinc ia l. 

At the b eginning  this survey was a tta c hed  to the Survey 2, a s sec ond  pa ge; they were  

d istributed  a t the b eginning of the visit, a nd  c ollec ted  a t the end . However it wa s notic ed  tha t 

ma ny sub jec ts a nswered  only survey 2, ignoring survey 4/ B, a nd  sub seq uently it wa s d ec ided  
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to d istribute b oth surveys sep a ra tely. When a lone, survey 4/ B wa s d istrib uted  ind ifferently a t the 

beginning  or a t the end  of the visit.  

Profile: The visitors stud ied  in this survey a re rea l visitors, a s those who a nswered  to  survey 1; 

however, while the sub jec ts of survey 1 a nswered  b efore visiting  the c ity, the sub jec ts of survey 

4/ B a lread y had  a  d irec t c onta c t with the streets, monuments a nd  peop le of the c ity. Bec a use 

of this c irc umsta nc e it is exp ec ted  to  d etec t a  more rea listic  ima ge of Ciud ad  Rea l.  

The most signific a ntly rep resented  segments of a ud ienc e a re the following   

Segments of age 
 

 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

3 9,1 

  High school 12 36,4 
  3-year 

university 
3 9,1 

  5-year 
university 

13 39,4 

  Total 31 93,9 
Lost 
answers 

. 2 6,1 

Total 33 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

  2 6,1 

  Medium 
managers 

3 9,1 

  Employees 
18 54,5 

  Students 6 18,2 

  Frequency Percentage 
Valid 
answers 

< 18 1 3,0 
  19 - 24 14 42,4 
  25 - 39 7 21,2 
  40 - 64 8 24,2 
  >64 2 6,1 
  Total 32 97,0 
Lost 
answers 

. 1 3,0 

Total 33 100,0 
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  Housekeeper 2 6,1 
  Retired 2 6,1 
  Total 33 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 3,0 

  Cantabria,Pa’s Vasco, La 
Rioja 1 3,0 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 5 15,2 

  2 Castillas 14 42,4 
  Madrid 9 27,3 
  Andaluc’a,Ceuta ,Melilla 2 6,1 
  Total 32 97,0 
Lost 
answers 

. 1 3,0 

Total 33 100,0 

 

Survey d esign: 5 open a nd  semi-d irec tive q uestions rega rd ing some a sp ec ts of the visit to c ity 

and  the knowled ge of its c ultura l a nd  herita ge offer.  

Question 1: Knowled ge of the ta ngib le  a nd  non ta ngib le Ciuda d  Rea lÕs Herita ge 

The most known p lac es a re the Ca thed ra l a nd  the Plaza  Mayor (known to 87,9% of the 

sa mp le), followed  by Puerta  d e Toled o a nd  the Museo p rovinc ia l (b oth fa miliar to  75,8%). The 

rec ently op ened  Museo d el Quijote  is known to  66,7%, a  little more tha n the Museo L—pez-

Villase–or a nd  the Sa n Ped ro Churc h (57,6% eac h).  Less known p lac es a re the Gra n Ca sino 

(Conserva tory, 51,5%), the Ermita  de Alarc os and  the Sa ntiago Churc h (b oth 48,5%) and  in last 

p lac e, the Pa nd orga  Celeb ra tions, known only to 42,4%. Genera lly sp eaking  the knowled ge of 

these elements is d irec t, in a  p rop ortion c omp rised  b etween 70% a nd  90% of the c a ses. There 

a re some exc ep tions, a s the Pa nd orga  c eleb ra tion, known more b y having  hea rd  of it (78%) 

tha n for having  b een there, or the  Ermita  d e Alarc os a nd  the Gra n Ca sino, where the 

p rop ortion is c lose to 50%. 

Question 2: Preferenc es (sub jec tive Heritage va lua tion) 

The element tha t emerge a s p referred  by the sub jec ts is the Museo d el Quijo te: a lmost ha lf of 

the visitors who know it p ut it on the top  of the ir p referenc es of the c ity. The ana lysis of the 

rea sons of the p referenc es p rovide more interesting  results. There a re some elements, a s the 

Ca thed ra l, a ssoc ia ted  only to  a  c oup le of rea sons (ÒArtÓ a nd  ÒBea utyÓ), while there a re other 
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a ttra c tors tha t evoke muc h more reasons (i.e ., the Puerta  d e Toled o, w ith ÒArtÓ, ÒBea utyÓ, 

ÒCultureÓ a nd  ÒHistoryÓ), a nd  other a ssoc ia ted  ra ther to  nega tive elements, suc h a s the Gran 

Casino (Òsc a rc e interestÓ, Òno p a rtic ular rea sonÓ).  Fina lly, we have to  remark the p resenc e of 

some inta ngib le elements suc h as the Òa tmosphereÓ or Òlive ly a mb ientÓ a ssoc ia ted  to Plaza  

Ma yor tha t c onfirm the p opularity a nd  the p otentia l of this destina tions a mong  the youngest 

segments of tourists. 

Question 3: Positive surp rises 

The only element mentioned  a re the three museums of Ciudad  Rea l. The Museo L—p ez-

Villase–or is the most c ited , a nd  is assoc ia ted  to  the idea s of ÒArtÓ, ÒCultureÓ a nd  ÒHistoryÓ. 

Question 4: Dec eiving  exp erienc es 

There is only one element in this pa rt, the remark tha t there is not enough informa tion ab out 

tourist a ttrac tions. 

Question 5: Ciuda d  Rea lÕs typ ic a l a nd  rep resenta tive 

Almost ha lf of the visitors (48,5%) havenÕt a nswered  this q uestion. For this rea son, the results 

ha ve to be c onsidered  just a s tend enc ies. 25% of the sub jec ts interviewed  believe tha t the 

most rep resenta tive element of Ciudad  Rea l is the Ca thed ra l, while a nother 25% thinks it is the 

Plaza  Ma yor, followed  b y the Puerta  d e Toled o with 17,6% of a nswers. The rema ining  sa mp le is 

d ivided  between the Museo d el Quijo te , the Ig lesia  d e Sa n Ped ro a nd  the Fiesta  d e la  

Pand orga .  

Rega rd ing  the sec ond  pa rt o f the question (ÒWha t d o you think is Ciud ad  Rea lÕs sec ond  most 

rep resenta tive element), the perc enta ge of va lid  a nswers is a  little  lower tha n before. The  

Ca thed ra l a nd  the Plaza  Ma yor a re still the most freq uent a nswers (20% a nd  13,3% of the va lid  

answers, resp ec tively), a nd  there app ea r new e lements: b uilt herita ge in genera l, the Museo 

L—p ez Villase–or, the Museo Provinc ia l, the Art, the lively a tmosp here, the Culture a nd  the 

History of the c ity. It is interesting  tha t the Museo d el Quijo te d oesnÕt app ea r a mong  these 

answers. 

The tendenc y of the third  pa rt o f the q uestion (ÒWha t d o you think is Ciuda d  Rea lÕs third  most 

rep resenta tive element), with just 33,3% of va lid  a nswers, is ra ther similar to  tha t of the sec ond  

pa rt.  
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Survey 6, Meaning  Maps 

Sa mp le: 158 sub jec ts  

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  b y 

the UAM tea m in Ma drid . 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 46 29,1 

  19 - 24 37 23,4 
  25 - 39 58 36,7 
  40 - 64 17 10,8 
  Total 158 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

4 2,5 

  High school 49 31,0 
  3-year 

university 
72 45,6 

  5-year 
university 

31 19,6 

  Doctor 2 1,3 
  Total 158 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Executives 
2 1,3 

  Medium managers 4 2,5 
  Employees 

66 41,8 

  Students 85 53,8 
  Unemployed 1 ,6 
  Total 158 100,0 
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Provenance 
 

  Frequency Percentage 
Valid 
answers 

Catalu–a, Arag—n, 
Valencia, Murcia 2 1,3 

  2 Castillas 10 6,3 
  Madrid 143 90,5 
  Canarias, Europeans, 

Baleares 2 1,3 

  Total 157 99,4 
Lost 
answers 

. 1 ,6 

Total 158 100,0 

 

Survey d esign: a  mea ning  map  of New York c ity is shown to  the sub jec t, a s a n exa mp le. The 

sub jec t is a sked  to  d ra w a  similar map  of the c ity of Ciud ad  Rea l. 

Freq uenc y: The identific a tion a nd  c a ta loguing  of a ll the c onc ep ts tha t a rise from the ta sk 

c onveys into  a  g lob a l rep resenta tion of the c ity mad e up  of 78 elements, whic h c orresp ond  to  

an a verage of 9,12 elements p er sub jec t. This rep resenta tion is very d eta iled , b ut not ea sy to  

use. A rep ort suc h a s this need s less e lements, so we ha ve regrouped  similar c onc ep ts (i. e . we 

ha ve regroup ed  ÒSp ec ific  monumentÓ a nd  Òmonuments in genera lÓ into  a  c a tegory 

c omprehensive of b oth elements: ÒBuilt Herita geÓ). After this op era tion of synthesis, we find  

tha t the most remarkab le c a tegory in the meaning  map  of C iuda d  Rea l is tha t of ÒNa ture, 

land sc ap e, p lein-a ir ac tivitiesÓ tha t rep resents the 24% of the whole mea ning  ma p , followed  

with 20% by a  more genera l c a tegory,  Ògeographic  p ositionÓ (whic h ha s no interest for this 

study b ec a use it refers to suc h generic  c onc ep ts as the fac t o f b elonging  to the Ca stilla  La  

Ma nc ha  reg ion or b eing in Spa in). The third  most imp orta nt c a tegory is ÒCulture, Art HistoryÓ 

with 16%, a nd  12% of Regiona l typ ic a l Cuisine.  Other less releva nt elements b elong  to  wha t 

c a n b e c onsidered  loc a l in opp osition to g lob a l ÒTrad itions, fo lklore, c ountry-lifeÓ with 8%, a nd  

elements rela ted  with the p rimary sec tor Òa gric ulture, c a ttle  fa rmingÓ with 7%. In the last 

positions we find  ÒBuilt Herita geÓ, with only 10%. It is interesting  to  notic e the c ontra st b etween 

the sc a rc e releva nc e of ÒBuilt Herita geÓ on one sid e, a nd  the imp orta nc e of ÒCultureÓ: this is 

bec a use this last c a tegory is ma inly fostered  b y two minor elements, ÒLitera tureÓ a nd  ÒDon 

Quijo teÓ, tha t testify the impa c t of the ÒQuijo teÓ c ultura l route a nd  other c eleb ra tions for the 

400 a nniversa ry of the novel by Cerva ntes. 

Dep th: In the rep resenta tion of the mea ning  ma p , ea c h element is linked  to  the c ity w ith a  

va riab le  d ep th level, whic h is mea sured  by the number of other e lements p lac ed   b etween 
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them. If the d ep th is minima l, or in o ther words, if the element we a re a na lyzing  is c lose to  the 

c entre of the mea ning  map , we w ill say tha t the d ep th is 1. If there is a n element b etween 

them, we will say the d ep th is 2, a nd  so on. The nea rest a n element is to the c entre of the 

mea ning  map , the more releva nt it is (in the op inion of the sub jec t). More in genera l, the 

maximum d ep th rea c hed  b y the elements of a  mea ning  map  suggest a  higher c omp lexity in 

the menta l rep resenta tions of d ifferent kinds of sub jec ts. If the mea ning map s of a  c ity a re in 

average very c omp lex a nd  d eep , the offer a nd  the marketing  stra teg ies should  b e more 

elab ora te tha n the c a ses where the a verage mea ning  map s a re simp le a nd  not too d eep . 

The a verage maximum-dep th of the Mea ning  Map  of C iuda d  Rea l is  3,18, whic h c a n b e 

c onsidered  med ium-high. 

If we a na lyse the p otentia l tourists of Ciudad  Rea l we c a n ap p rec ia te some remarks. The first, 

ob vious, is tha t the elements tha t c a n be c onsidered  a s more sp ec ific  a re usua lly found  

a round  some genera l element to whic h they a re rela ted , a nd  they a re usua lly ra ther fa r a way 

from the c entre. For insta nc e, c onsider the d ep th of suc h sp ec ific  elements as Òloc a l Fa una Ó, 

with a n avera ge dep th of 2,25, or Òloc a l floraÓ, w ith a n avera ge d ep th of 1,60 a nd  c ompare it 

with the more genera l c a tegory of ÒNa tureÓ or ÒLa nd sc ap eÓ respec tively w ith a n avera ge 

dep th of 1,37 and  1,44. The sa me fea ture c a n b e observed  c omp aring  ÒLitera tureÓ a nd  ÒDon 

Quijo teÓ (resp ec tive d ep th 1,94 a nd  1,69) with the more generic  ÒCultureÓ (d ep th 1,22), or 

ÒWineÓ a nd  ÒCheeseÓ (resp ec tive d ep th 1,87 and  2,07) with Òregiona l typ ic a l c uisineÓ (dep th 

1,65). elements tha t a lso a re found  in p ositions fa r from the c entre a nd  a re interesting  for the ir 

rela tion w ith c ultura l tourism a re the ruins and  a rc ha eolog ic a l sites (2,14) , the Anc ient Romans 

(1,95), the History (1,72). In the intermed ia te p ositions we find  elements suc h a s Regiona l 

typ ic a l Cuisine (1,6), the hot a nd  d ry c lima te (1,54), the monuments a nd  c hurc hes of the c ity 

(1,5). Other imp orta nt elements loc a ted  c loser to  the c entre a re the p resenc e of wa ter (river, 

da msÉ  1,27), the c ountry/ rura l (in opp osition to the urba n, 1,36), the monumenta l a nd  

Herita ge (1,25) a nd  the Art (1,27). Genera lly speaking  the a vera ge p osition of ea c h c a tegory 

in the mea ning map  of Ciud ad  Rea l is 1,78.  

Links: in the mea ning ma p  of a  c ity, ea c h element c a n b e rela ted  to  one or more e lements. If 

an e lement is rep resented  w ith ma ny links it mea ns tha t the sub jec ts a ttribute to  this element a  

struc tura l role in the offer of a  c ity. Genera lly sp eaking , the avera ge number of links per 

c a tegory in C iudad  Rea l is 1,48. As we sa w before, ta lking a b out the d ep th of the elements, 

the more generic  elements ha ve a  higher numb er of links tha n the more sp ec ific  c onc ep ts 
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(i.e., ÒRegiona l typ ic a l CuisineÓ ha s a n a vera ge of 2,38 links, while rela ted  b ut more sp ec ific  

elements suc h a s ÒwineÓ or ÒCheeseÓ ha ve a n avera ge of 1,14 a nd  1,13 links resp ec tively). For 

the a verage visitor, the elements with higher struc tura l releva nc e a re ÒArtÓ (w ith a n a vera ge of 

2,82 links), ÒCultureÓ (2,56), ÒNa ture a nd  EnvironmentÓ (2,21), ÒHeritage a nd  monumenta l 

c ha ra c ter o f the c ityÓ 2,15, a nd  Òleisure a nd  a musementÓ (2,11). 

Objective C Ð Link between Residents and Heritage  

Survey 4/ A, Rep resenta tivene ss, Cultura l Identity 

Sa mp le: 20 sub jec ts. Bec ause of the reduc ed  numb er of the sa mp le, the following results a re 

to b e c onsid ered  just tend enc ies. 

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  b y 

the p ersonnel of the Museo d el Quijo te , the Museo L—pez Villase–or a nd  the Museo Provinc ia l. 

At the b eginning  this survey wa s a tta c hed  to  the Survey 2, a s sec ond  p a ge; they were 

d istributed  a t the b eginning of the visit, a nd  c ollec ted  a t the end . However it was notic ed  tha t 

ma ny sub jec ts a nswered  only survey 2, ignoring  survey 4/ A, a nd  sub seq uently it wa s d ec ided  

to d istribute b oth surveys sepa ra tely. When a lone, survey 4/ A wa s d istributed  ind ifferently a t 

the b eginning or a t the end  of the visit.  

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 1 5,0 

  19 - 24 2 10,0 
  25 - 39 11 55,0 
  40 - 64 5 25,0 
  Total 19 95,0 
Lost 
answers 

. 1 5,0 

Total 20 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

1 5,0 
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  High school 4 20,0 
  3-year 

university 
2 10,0 

  5-year 
university 

13 65,0 

  Total 20 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Executives 
1 5,0 

  Employees 
14 70,0 

  Students 4 20,0 
  Housekeeper 1 5,0 
  Total 20 100,0 

 
Birthplace 
 

  Frequency Percentage 
Valid 
answers 

Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 1 5,0 

  2 Castillas 18 90,0 
  Extremadura 1 5,0 
  Total 20 100,0 

 

They a ll live in Ciud ad  Rea l (or its p rovinc e), sinc e a n a verage of 25 yea rs. 

Survey d esign: 4 open a nd  semi-d irec tive q uestions ab out the knowled ge, use a nd  

p referenc es rega rd ing  the ta ng ib le herita ge in the c ity.  

Question 1: Herita ge knowled ge 

All elements a re known to a t lea st 80% of the sa mp le, exc ep t for the Gra n Ca sino (75%) and  

the Museo del Quijote (55%). It is a lso interesting to remark how p op ular is a n element not 

inc lud ed  in the list b ut sp ec ifica lly c ited  by the sub jec ts, the ga rd ens a t Pa rq ue Ga sset.  

Question 2: Rec ent Visits (in the last yea r) 

Exc ep t the Ca thed ra l, the other a ttra c tors of Ciudad  Rea l have b een visited  only b y 50% of 

the sa mp le. Some p lac es have b een visited  b y a n even lower perc enta ge: the Museo d el 

Quijote  (visited  by 15% of the sa mp le), a nd  the Churc h of Sa ntia go, the Gra n Ca sino a nd  the 

Museo Provinc ia l (30% eac h). 
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Conc erning  the rea sons of these visits, some of the most freq uent exp lana tions a re 

ÒHistoric a l/ Cultura l va lueÓ, ÒBea uty/ p lea sureÓ, Òshow friends/ rela tivesÓ a nd  ÒLeisure, rest, 

relaxÓ. The p lac es tha t a re a ssoc ia ted  to more rea sons to  visit them a re the Ca thed ra l, the 

Ermita  d e Alarc os a nd  the Plaza  Ma yor. 

Question 3: Preferenc es  

The results of the a na lysis suggest tha t there is not a  sp ec ia lly p referred  element in Ciud ad  

Rea l. Ac tua lly, the Ca thed ra l, whic h in o ther c ities is usua lly one of the favourite heritage 

elements, is mentioned  as the first p lac e to show to visitors only b y 15% of the sa mp le. Ma ny of 

the other elements a re c onsidered  pa rt o f the offer of the c ity, but none of them is p lac ed  

ab ove the others (exc ep t the mentioned  Ca thed ra l a nd  the Sa ntiago Churc h, but by an 

a lmost inexistent p erc entage). On the other ha nd , some of the a ttra c tors a re mentioned  only 

by one or two sub jec ts: the Museo L—p ez Villase–or a nd  the Museo Provinc ia l, the Puerta  de  

Toled o, the Sa n Ped ro Churc h a nd , the less mentioned  a t a ll, the Gra n Ca sino. 

Question 4: Rep resenta tiveness 

The results, though app roxima te b ec a use of the red uc ed  sa mp le, suggest tha t the residentÕs 

idea  ab out their c ity is not p a rtic ularly rela ted  with b uilt herita ge. Ac tua lly, If we sum up  a ll the  

sp ec ific  a ttrac tors mentioned  by the residents (the Ca thed ra l, the Ermita  d e Alarc os, the  

Museo d el Quijo te, the Plaza  Mayor) a nd  c omp are the resulta nt p erc enta ge w ith the sum of 

the p erc enta ges of inta ngib le e lements (History a nd  Culture, loc a l typ ic a l c uisine, lively 

a tmosp here a nd  trad itiona l c eleb ra tions) the results a re p ra c tic a lly the sa me. It is imp orta nt to  

remark tha t 15% of the sa mp le emp hasize the a c c esses to the c ity (high-sp eed  tra in line, 

highwa ys) as one of its most rep resenta tive fea tures.  

Rega rd ing  wha t residents c onsider a s the sec ond  element most c ha rac teristic  o f Ciuda d  Rea l,   

we find  a ga in the sa me ba lanc e b etween b uilt Herita ge a nd  inta ngib le  Heritage, though the 

first is slightly more imp orta nt. Another d ifferenc e resp ec t to  the p revious p a ra grap h is tha t 

here the b uilt herita ge is mentioned  more in genera l, without a ssoc ia ting  it to  spec ific  

monuments, b uild ings or museums.  

Fina lly, c onc erning the third  e lement most rep resenta tive of the p lac e, we find  a ga in the 

sa me ba la nc e b etween b uilt a nd  inta ngib le Herita ge. 
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Objective D - Impac ts of Tourism on the ci ty and the integration of Tourism, Culture a nd  
School  

Foc us Group  A 

Sa mp le: 9 sub jec ts. 

Tec hnique: foc us group  rec ord ed  a nd  tra nsc ribed .  

Profile:  The sub jec ts live and  work in Ciudad  Rea l, in the tourism a nd  c ultura l sec tors (Tourism 

Offic e, Hotels, tra vel a genc ies, resta ura nts, souvenir shops, c ity guides, museums a nd  ga lleries 

of Art). 

Survey d esign: 5 issues rela ted  with Tourism, exp la ined  a nd  d eb a ted  und er the sup ervision of 

an UAM tea m mod era tor. 

First issue: Imp ac ts of Tourism 

No impa c ts, nega tive nor p ositive, b ec a use tourism is c onsid ered  to be p rac tic a lly inexistent in 

Ciudad  Rea l.  

Sec ond  Issue: Good  p rac tic es a nd  b ad  p ra c tic es 

The ma in rea son for the und erd evelop ment o f tourism in Ciuda d  Rea l is, in op inion of 

pa rtic ipa nts to the Foc us Group , a  lac k of exp erienc e a nd  knowled ge, and  the rela ted  

c onseq uenc es:  

1) Lac k of p lanning , in the ac tions improvisa tion (they g ive the exa mp le of the Quijote  

Route). 

2) Lac k of infra struc tures, op era tors (guides) a nd  tra ined  personnel. 

3) Inad eq ua te d iversific a tion of the offer (over-exp loita tion of the c ha ra c ter o f Don 

Quijo te) 

4)  Resourc es und erd evelop ed  (they a re not visib le, or not adap ted  to  the tourism needs).  

5) Lac k of c oord ina tion of the c ultura l ac tivities, and  insuffic ient c ommunic a tion.  

6) Lac k of a c tions fostering  the c o-op era tion of p riva te stake holders (b usinessmen)  
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Third  Issue: Risk of p rettific a tion 

The memb ers of the Foc us Group  a gree tha t this is the last p ossib le da nger o f Ciuda d  Rea l. 

They ra ther a ffirm tha t it would  b e nec essa ry to  p romote loc a l c ulture a nd  herita ge, in a n 

adeq ua te a nd  d iversified  wa y. 

Fourth Issue: Cultura l Id entity 

Initia tives should  b e taken in ord er to p romote a nd  emp ha size wha t is c ha ra c teristic  of the La  

Ma nc ha  a rea , b oth from a  p oint of view of c onserva tion (restora tion of b uild ings signific a nt for 

the loc a l a rc hitec ture) a nd  re interp reta tion of tra d ition in new p ro jec ts (tra d itiona l 

c onstruc tion ma teria ls, tra d itiona l d ec ora tive and / or func tiona l elements, etc .)  

Fifth issue: Other remarks a nd  suggestions 

The Foc us Group  end s w ith some remarks a b out the ina d eq ua te a wareness of residents of 

their own c ultura l herita ge (b oth b uilt a nd  inta ngib le), a nd  c omments a b out the mistrust on 

the results o f the thematic  pa rk ÒReino de Don Quijo teÓ. 

Foc us Group  B 

Sa mp le: 8 sub jec ts. 

Tec hnique: Foc us Group  rec ord ed  a nd  tra nsc ribed . 

Profile:  The memb ers of the Foc us Group  live a nd  work in Ciud ad  Rea l, in the ed uc a tion 

(sc hools a nd  high sc hools) sec tor. 

Survey d esign: 5 issues exp la ined  a nd  d eb a ted  und er the sup ervision of a n UAM tea m 

mod era tor. The issues a re the sa me a s in the Foc us Group  A, p lus some other tha t stud y the 

integra tion of the c ultura l offer, tourism a nd  educ a tion.  

First Issue: Tourism Imp ac ts 

Pa rtic ipa nts of the Foc us Group  think tha t, b eside the inc rea se in visits to Ciud ad  Rea l d ue to  

the Quijo te  c eleb ra tions a nd  route, Tourism is not enough develop ed  to  c a use impa c ts. 

Sec ond  Issue: Good  p rac tic es a nd  b ad  p ra c tic es 

The op inion of the sub jec ts is tha t sinc e the last yea rs residents know b etter a nd  a re more 

aware of the b uilt herita ge a nd  c ulture of their c ity a nd  its p rovinc e. However, investments a re 
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still insuffic ient, a s well as infrastruc tures a nd  a c tions, whic h jeop a rd izes the c onsolida tion of this 

positive trend . Another p rob lem in the a c tua l stra teg ies is tha t o ffer is a ll c onc entra ted  a round  

the c ha ra c ter o f Quijote , instead  of b eing  more d iversified . La st but not lea st, there is the 

p rob lem of the und erexp loited  b uilt heritage resourc es, whether bec a use they a re not 

app ea ling , or b ec a use they a re not p rep a red  to  the tourist visit.  

Third  Issue: Use of the Heritage offer in the sc hool.  

In Ciudad  Rea l a nd  its p rovinc e there a re some d idac tic  ac tivities rela ted  to  Herita ge 

(exc ursions, visits, workshop s), b ut they a re few a nd  not very imp ortant. The ma in obsta c le to 

these ac tivities is tha t they a re orga nised  on a  volunteer ba sis, a nd  its p lanning  a nd  

orga nisa tion lea n tota lly on the tea c hers a nd  p rofessors. Moreover, the c ultura l-d idac tic  o ffer 

of the p rovinc e is not spec ific a lly a dap ted  to  sc hool. 



 

 22 

The cultural offer in detail 

The eva lua tion of the q ua lity of the spec ific  c ultura l o ffer o f Ciuda d  Rea l has c onsidered  one 

element: the Museo L—pez Villase–o r, the Museo Provinc ia l a nd  the Museo del Quijo te . This 

study ha s eva lua ted  the ind ividua l visitors of the venue, a nd  foc uses on five ma in ob jec tives:  

A. Level of expec ta tions and previous knowledge of the audienc e rega rd ing  the  venue 

evalua ted, before the  visit. 

B. Level of satisfac tion, preferenc es, op inions and fidelisa tion of the audienc e about the  

venue  evalua ted, a fter the  visit.  

C. Level of c omprehe nsion of the  informa tion and kno wledge offered at the  venue  

evalua ted. 

D. Level of visib ility of the  venue  evalua ted, among  the  offer of the  c ity (stra teg ies of 

marketing  and  c ommunic a tion). 

E. Level of integ ra tion of the  venue  evalua ted in the rest of the c ityÕs offer, both from the  

aesthe tic  and  the c ultura l points of view. 
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Case 1: Museo L—pez Villase–or 

Objective A Ð Evaluate the level of expectations and previous knowledge of the 
audience, before the visit.  

Survey 2, Expec ta tions/ Impac t, first part 

Sa mp le: 36 sub jec ts. 

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  by 

the p ersonnel o f the Museum. The first p a rt eva lua tes expec ta tions a nd  p revious knowled ge, it 

is offered  to visitors a t the entra nc e a nd  they a re a sked  to a nswer it b efore b eginning the visit. 

The sec ond  pa rt o f this survey, on the sec ond  pa ge, eva lua tes the imp ac t a fter the visit, and  

ha s to b e answered  a t the end . The p ersonnel c ond uc ts this pa rt of the interview, or c o llec ts 

the q uestionna ires, a t the exit of the Museum. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 1 2,8 

  19 - 24 4 11,1 
  25 - 39 9 25,0 
  40 - 64 14 38,9 
  >64 4 11,1 
  Total 32 88,9 
Lost 
answers 

. 4 11,1 

Total 36 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary school 1 2,8 

  High school 13 36,1 
  3-year 

university 
3 8,3 

  5-year 
university 

18 50,0 

  Total 35 97,2 
Lost 
answers 

. 1 2,8 

Total 36 100,0 
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Occupation 
 

  Frequency Percentage 
Valid 
answers 

  4 11,1 

  Executives 
1 2,8 

  Medium managers 5 13,9 
  Employees 

19 52,8 

  Students 3 8,3 
  Housekeeper 2 5,6 
  Retired 2 5,6 
  Total 36 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 2,8 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 5 13,9 

  2 Castillas 15 41,7 
  Madrid 10 27,8 
  Andaluc’a,Ceuta ,Melilla 3 8,3 
  Canarias, Europeans 2 5,6 
  Total 36 100,0 

 

Survey d esign: 6 open a nd  semi-d irec tive q uestions ab out the exp ec ta tions a nd  knowledge of 

the Museum, b efore the visit. 

Question 1:  Previous knowled ge ab out the p a inter Ma nuel L—pez Villase–or, b efore the visit. 

Know the sub jec t  46,2% 
(of whic h 22,2% knows a b out the life o f the pa inter, 8,3% knows its work, a nd  16,7 ha s 
genera l notions ab out b oth asp ec ts) 

No idea  41,7% 

Question 2: Lea rning  Exp ec ta tions. 

See a  la rge selec tion of works by the p a inter 25% 
Find  ma teria l (texts e tc .) to  und ersta nd  the work  25% 
Lea rn d eta ils ab out p a interÕs life  13,6% 
See a  genera l p resenta tion of pa interÕs life a nd  work 11,3% 
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Question 3: Id ea l Visitor. 

Only 22,2% of the sa mp le believes tha t this Museum is a  c ultura l offer ap pea ling for a ll the 

peop le in genera l. The remna nt b elieves it is a  p lac e for peop le w ith sp ec ia l interest in the 

sub jec t (30,6%), for ad ult-old  p eop le (8,3%) or for tourists (8,3%). 

Question 4: Rea sons of the visit 

There is a  41,7% interested  sp ec ific a lly in the a rtwork of the pa inter. The rema ining sa mp le is 

c omp osed  of p eop le tha t c a me moved  b y c uriosity or c ha nc e (33,3%), or genera l tourists tha t 

c onsider the museum a  p a rt of their visit to Ciud ad  Rea l. 

Question 5: Dep th of knowled ge ab out the p a inter. 

No idea  44,4% 
Sc a rc e knowled ge 27,8% 
Genera l knowled ge 16,7% 
Good  knowled ge 8,6% 

Question 6: Content exp ec ta tions 

Works of a rt a nd  written informa tion 

Objective B Ð Level of satisfaction, preferences, opinions and fidelisation, after the visit.  

Survey 2, Expec ta tions/ Impac t, sec ond  pa rt 

The sa mp le, tec hnique a nd  p rofile  of the survey a re the sa me a s in survey 2 / Exp ec ta tions 

Survey d esign: 6 open a nd  semi-d irec tive q uestions ab out the Museum a nd  its imp ac t, a fter 

the visit. 

Question 7: Va lua tion of the visit, in genera l a nd  in pa rtic ular, in a  sc a le from 0 (very b ad ) to  3 

(very good ) 

Visit in genera l 2,4 
Entra nc e fee 2,8  
Ac c ess to the fa c ilities 2,5 
Op ening hours 2,5 
Ob jec ts exhib ited  2,4 
Ha ng ing  a nd  museograp hy 2,3 
Progra m of a c tivities 2,1 
Written informa tion 1,8 (it is c onsidered  insuffic ient) 
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Question 8: Preferenc es 

The pa intings by Ma nuel L—p ez-Villa se–or 41,7% 
The b uild ing  25% 
The ha nging  a nd  museograp hy 13,9% 

More in d eta il, the p referred  p a intings a re the still-life p a intings a nd  the works d one b etween 
1940 a nd  1960.  

Question 9: Prob lems 

Did nÕt a nswer 33% 
The museum is sa tisfac tory  33% 
Sub jec ts wa nt more informa tion (pa nels) 22,2% 
Sub jec ts wa nt more pa intings 8,3% 

Question 10: Fide lisa tion 

This is the first visit 75% 
Has a lrea dy b een here 25% 

Those who rep ea t the visit d o it for the ir p lea sure, bec a use they like the museum a nd  the 

a rtworks, or to rec a ll wha t they sa w a nd  lea rned  in p revious oc c a sions. 

Question 11: Exhib itions 

Have seen temp ora ry exhib itions  25% 

The most freq uently mentioned  is the one in oc c asion of the 750 a nniversa ry of the founda tion 

of the c ity, followed  b y the exhib itions of ÒGoyaÓ, ÒBenjam’n Pa lenc iaÓ a nd  severa l c ontests.  

Question 12: Ac tivities 

Only 11,1% have been a t some of the a c tivities orga nised  a t the Museum: mentioned  a c tivities 

a re d idac tic  ac tivities, sc hool workshop s, c inema , c onc erts a nd  other c ultura l events. 

Survey 5, Absolute va lua tion 

Sa mp le: 24 sub jec ts.  

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

19 - 24 2 8,3 
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  25 - 39 6 25,0 
  40 - 64 15 62,5 
  >64 1 4,2 
  Total 24 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

3 12,5 

  High school 9 37,5 
  3-year 

university 
3 12,5 

  5-year 
university 

8 33,3 

  Total 23 95,8 
Lost 
answers 

. 1 4,2 

Total 24 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Employees 
22 91,7 

  Students 1 4,2 
  Retired 1 4,2 
  Total 24 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 4,2 

  Cantabria,Pa’s Vasco, La 
Rioja 1 4,2 

  2 Castillas 10 41,7 
  Madrid 9 37,5 
  Andaluc’a,Ceuta ,Melilla 2 8,3 
  Canarias, Europeans 1 4,2 
  Total 24 100,0 

 

Survey d esign: A sc a le of p referenc es from 1 to  10, in whic h the visitor ha s to p lac e the Museo 

L—p ez Villase–or a nd  other similar venues in the p osition tha t ea c h of them deserves (between 

1-very ba d , a nd  10-very good ). 

Other museums: Only 45,8% dec la res to  know other similar museums.  
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Position of the Museum: 

The Museo L—p ez Villase–or app ea rs onc e in the highest p osition (10), tw ic e in p osition 9 (the 

sec ond  higher), three times in p osition 8, one time in p osition 7, and  two times in p osition 6. The  

average p osition is 7,8 (maximum is 10). The sub jec ts justify their dec ision b ec a use the b ea uty 

of the a rtworks, b ec a use of the ha nging a nd  museogra p hy, a nd  b ec a use of the b uild ing.  

Position of sim ilar venues: 

Other venues mentioned  b y the visitors a re Sp anish a nd  Frenc h. One of the most c ited  is the 

Museo Sorolla  in Ma drid , tha t app ea rs twic e in p osition 10 (the highest), a nd  onc e in p osition 9. 

We find  a lso severa l times the Ca sa -Museo d e El Grec o in Toled o (onc e in p osition 10, onc e in 

9 a nd  onc e in 2). The MusŽe Pic a sso in Pa ris is c ited  onc e in p osition 9 a nd  onc e in 8. The 

museum Julio  Romero d e Torres app ea rs onc e in p osition 2 a nd  onc e in 1 (tha t is, the last 

position). Fina lly, the MusŽe Rod in in Pa ris ap p ea rs only onc e, in p osition 10. The a vera ge 

position of a ll these venues is 8. The rea sons g iven to  justify the p ositions a re usua lly rela ted  to  

the q ua lity a nd  b ea uty of the exhib ited  works. The nega tive op inions rega rd ing the Museo d e 

El Grec o a nd  the Museo Julio  Romero d e Torres a re re la ted  more to  p ersona l ta ste tha n to  

sp ec ific  p rob lems with the ha nging or the b uild ings. 

Objective C - Level of comprehension of the information offered at the venue  

This ob jec tive wa s not inc lud ed  in the eva lua tion of the Museo L—p ez-Villa se–or. 

Objective D - Level of visibility of the venue evaluated, among th e offer of the city 
(strategies of marketing and communication)  

Survey 2, Expec ta tions/ Impac t, Que stion 10 

The sa mp le, tec hnique a nd  p rofile  of this survey a re the sa me a s Survey 2.  

Survey d esign: one semi-d irec tive q uestion ab out how d id  the visitors know the existenc e of 

the Museo L—pez Villase–or. 

Question 10: Awareness of the Museum 

31% of visitors knew ab out the Museum by p ersona l rec ommend a tions (fa mily/ friends). On the 

other ha nd , 22% have first read  a b out it in p rinted  guides of the c ity, a nd  18% have d isc overed  
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it by c ha nc e. Another imp orta nt sourc e of informa tion is the Tourism Informa tion Centre of 

Ciudad  Rea l (11%). 

Objective E - Level of integration of the venue evaluated in the rest of the cityÕs offer, 
both from the aesthetic and the cultural  points of view.  

Survey 7, Integ ra tion in c ity 

Sa mp le: 16 sub jec ts. Bec ause of the reduc ed  numb er of the sa mp le, the following results a re 

to b e c onsid ered  just tend enc ies. 

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

25 - 39 6 37,5 

  40 - 64 7 43,8 
  >64 3 18,8 
  Total 16 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

3 18,8 

  High school 8 50,0 
  3-year 

university 
1 6,3 

  5-year 
university 

4 25,0 

  Total 16 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Medium 
managers 

3 18,8 

  Employees 
12 75,0 

  Housekeeper 1 6,3 
  Total 16 100,0 
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Provenance 
 

  Frequency Percentage 
Valid 
answers 

Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 5 31,3 

  2 Castillas 8 50,0 
  Madrid 2 12,5 
  Andaluc’a,Ceuta ,Melilla 1 6,3 
  Total 16 100,0 

 

Survey d esign: 7 open a nd  semi-d irec tive q uestions rega rd ing the integra tion of the Museum in 

the urba n, c ultura l a nd  a esthetic  c ontext of the c ity. 

Question 1: Signp osts to get there 

62,5% of sa mp le c onsider the Museo L—p ez Villase–or rela tively ea sy to  find , b ut more b ec a use 

its p roximity to the Ca thed ra l tha n b ec a use of the signa ls to get there. 

Question 2: Tra nsp ort 

75% of visitors get to the Museum by b us, and  25% d oes it b y c a r. 

Question 3: The surround ing a rea  in a  sc a le from 0 to  3 (0 very bad , 3 very good ) 

Sec urity 2,5 
Tra ffic  1,8 
Cleanliness of streets a nd  fa • a d es 2,4 
Pub lic  tra nsp ort 2,1 
Pa rking  a rea s  1,4 

Question 4: Preferenc es or p rob lems 

The p ositive c omments rega rd  the c a lm a nd  bea uty of the a rea , the lac k of tra ffic  in the 

ped estrian streets, the p roximity a nd  b ea uty of the Ca thed ra l a nd  its ga rd ens, a nd  the Plaza  

Ma yor. Conc erning the c omp la ints, visitors regret the lac k of pa rking a reas a nd  trees on the 

surround ing  streets. 

Question 5: Aesthetic a l Integra tion 

100% of the sa mp le c onsider tha t the Museo L—p ez Villase–or is well integra ted  w ith the  

a rc hitec ture of the surround ing b uildings. 

Question 6: Cultura l Integra tion 
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The grea test pa rt o f visitors (81,3%) thinks tha t the c ultura l o ffer o f this c entre is well integra ted  

with the c ityÕs c ultura l offer. The remna nt sub jec ts d idnÕt a nswer to  this question. 

Question 7: Urb a n Integra tion 

25% of visitors is resid ent in Ciud ad  Rea l. Ha lf o f them b elieves the museum is a n imp orta nt 

point of re ferenc e from the urba nism p oint o f view, b ut the other ha lf thinks the c lose 

Ca thed ra l is more imp orta nt from this p oint of view. 
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Case 2: Museo del Quijote 

Objective A Ð Evaluate the level of expectations and previous knowledge of the 
audience, before the visit.  

Survey 2, Expec ta tions/ Impac t, first part 

Sa mp le: 37 sub jec ts. 

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  by 

the p ersonnel o f the Museum. The first p a rt eva lua tes expec ta tions a nd  p revious knowled ge, it 

is offered  to visitors a t the entra nc e a nd  they a re a sked  to a nswer it b efore b eginning the visit. 

The sec ond  pa rt o f this survey, on the sec ond  pa ge, eva lua tes the imp ac t a fter the visit, and  

ha s to b e answered  a t the end . The p ersonnel c ond uc ts this pa rt of the interview, or c o llec ts 

the q uestionna ires, a t the exit of the Museum. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 1 2,7 

  19 - 24 1 2,7 
  25 - 39 15 40,5 
  40 - 64 14 37,8 
  >64 3 8,1 
  Total 34 91,9 
Lost 
answers 

. 3 8,1 

Total 37 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

6 16,2 

  High school 12 32,4 
  3-year 

university 
4 10,8 

  5-year 
university 

11 29,7 

  Total 33 89,2 
Lost 
answers 

. 4 10,8 

Total 37 100,0 
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Occupation 
 

  Frequency Percentage 
Valid 
answers 

  6 16,2 

  Medium 
managers 

2 5,4 

  Employees 
25 67,6 

  Students 1 2,7 
  Housekeeper 1 2,7 
  Retired 2 5,4 
  Total 37 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 2,7 

  Cantabria,Pa’s Vasco, La 
Rioja 1 2,7 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 3 8,1 

  2 Castillas 11 29,7 
  Madrid 9 24,3 
  Andaluc’a,Ceuta ,Melilla 8 21,6 
  Canarias, Europeans 2 5,4 
  Total 35 94,6 
Lost 
answers 

. 2 5,4 

Total 37 100,0 

 

Survey d esign: 6 open a nd  semi-d irec tive q uestions ab out the exp ec ta tions a nd  knowledge of 

the Museum, b efore the visit. 

Question 1:  Previous knowled ge ab out the novel ÒDon Quijo teÓ, b efore the visit. 

Have hea rd  ab out it a nd  know something  a b out p lo t  100% 

Beside this d egree of genera l knowled ge of the sub jec t, the a nswers of the sub jec ts a re 

struc tured  this wa y: 

Aware of its imp orta nc e a nd  immense suc c ess  21,6% 
Notions a b out Cerva ntesÕ life  8,1% 
Confuse, undefined  notions ab out the p lot 37,8% 
Good  notions a b out the p lo t 8,1% 
Has read  the novel 10,8% 
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Question 2: Lea rning  Exp ec ta tions 

Lea rn ab out the novel and  its c ha rac ters in a n a musing way 45,8% 
Lea rn more ab out Cerva ntesÕ life   12,5% 
Lea rn more ab out every da yÕs life  a t the time of the novel 10,4% 
Lea rn ab out historic a l/ c ultura l a sp ec ts of the time of the novel  6,2%  

Question 3: Id ea l Visitor. 

54,1% of the sa mp le b elieves tha t this Museum is a  c ultura l o ffer app ea ling  for a ll the p eop le in 

genera l. On the other ha nd , 21,6% b elieves it is a  p lac e for p eop le with spec ia l interest in the 

sub jec t, 8,1% thinks it is suitab le  for spec ific  segments of a ge (young  p eop le, old  p eop le), a nd  

5,4% c onsider is ad d ressed  to  stud ents. 

Question 4: Rea sons of the visit 

There is a  32,4% tha t c onsiders the museum a s pa rt o f their visit to  Ciudad  Rea l. Beside them, 

there is a  27% c omp osed  of  peop le tha t c a me moved  b y genera l c uriosity ab out the 

museum, a nd  a  24,3% of p eop le interested  in the Don Quijote  novel. Only 5,4% rela te their visit 

with the ac ts for the 400 a nniversa ry of the Quijo te. 

Question 5: Dep th of knowled ge ab out the p a inter. 

No idea  5,4% 
Genera l knowled ge 64,9% 
Good  knowled ge 18,9% 

Question 6: Content exp ec ta tions 

No idea  45,9% 
Orig ina l a nd  innova tive ha nging  21,6% 
Collec tion of ob jec ts, b ooks a nd  ma nusc rip ts 18,9% 
Texts (p a nels) with informa tion ab out the novel, 
   the a uthor, a nd  the yea rs when it wa s written 13,5% 

Objective B Ð Level of satisfaction, preferences, opinions and fidelisation, after the visit.  

Survey 2, Expec ta tions/ Impac t, sec ond  pa rt 

The sa mp le, tec hnique a nd  p rofile  of the survey a re the sa me a s in survey 2 / Exp ec ta tions 

Survey d esign: 4 open a nd  semi-d irec tive q uestions ab out the Museum a nd  its imp ac t, a fter 

the visit. 
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Question 7: Va lua tion of the visit, in genera l a nd  in pa rtic ular, in a  sc a le from 0 (very b ad ) to  3 

(very good ) 

Visit in genera l 2,5 
Entra nc e fee 2,8  
Op ening hours & Ac c ess to the fa c ilities 2,6 
Ob jec ts exhib ited  2,3 
Ha ng ing  a nd  museograp hy 2,8 
Progra m of a c tivities 2,4 
A/ V ma teria l 2,7 

Question 8: Preferenc es 

All in genera l, c omprised  the ha nging  18,9% 
The last ga llery, w ith the A/ V 51,4% 
The sec ond  ga llery, with the p ress a nd  the a ud io rec ord ing  10,8% 
The first ga llery, with large p a inting , sc ulp tures and  A/ V 2,7% 

Genera lly sp eaking , wha t visitors most app rec ia te is the orig ina lity a nd  q ua lity of the ha nging , 

exc ep t for the A/ V, whic h best a sset is the rec ited  text.  

Question 9: Prob lems 

Did nÕt a nswer 37,8% 
The museum is sa tisfac tory  27% 
Sub jec ts wa nt more c ollec tion 18,9%  
Sub jec ts wa nt more educ a tiona l appa ra tus 5,4% 
 

Question 10: Fide lisa tion 

This is the first visit 95% 
Has a lrea dy b een here 25% 

Those who rep ea t the visit d o it to  show the Museum to friends/ fa mily/ p up ils. 

Survey 5, Absolute va lua tion 

Sa mp le: 16 sub jec ts.  

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

25 - 39 8 50,0 
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  40 - 64 6 37,5 
  Total 14 87,5 
Lost 
answers 

. 2 12,5 

Total 16 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

1 6,3 

  High school 6 37,5 
  3-year 

university 
2 12,5 

  5-year 
university 

5 31,3 

  Total 14 87,5 
Lost 
answers 

. 2 12,5 

Total 16 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

  3 18,8 

  Employees 
12 75,0 

  Retired 1 6,3 
  Total 16 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 4 25,0 

  2 Castillas 5 31,3 
  Madrid 1 6,3 
  Andaluc’a,Ceuta ,Melilla 5 31,3 
  Canarias, Europeans 1 6,3 
  Total 16 100,0 

 

Survey d esign: A sc a le of p referenc es from 1 to  10, in whic h the visitor ha s to p lac e the Museo 

del Quijote  a nd  other similar venues in the p osition tha t ea c h of them d eserves (b etween 1-

very bad , a nd  10-very good ). 

Other museums: Only 12,5% dec la res to  know other similar museums.  
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Position of the Museum: 

The Museo del Quijote  ap p ea rs onc e in the highest p osition (10), a nother in p osition 8, a nother 

in p osition 7, a nd  a  last time in the lowest p osition (1). The avera ge p osition is 6,5 (maximum is 

10). The sub jec ts justify their d ec ision bec a use of the ed uc a tiona l va lue a nd  the genera l 

c onc ep t o f ha nging and  insta lla tions, in the c ase of higher p ositions, a nd  for the lac k of 

ergonomy(no b enc hes, ga lleries too na rrow, uneven floors) in the c a se of lowest p osition.  

Position of sim ilar venues: 

There is only one similar venue visited  by the a ud ienc e, the Museo del Tob oso, visited  b y only 

one sub jec t a nd  p lac ed  in the highest p osition b ec ause of the integra tion between c ontent 

and  its na tura l environment. 

Objective C - Level of comprehension of the information offered at the venue  

This ob jec tive wa s not inc lud ed  in the eva lua tion of the Museo d el Quijote . 

Objective D - Level of visibility of the venue evaluated, among the offer of the city 
(strategi es of marketing and communication)  

Survey 2, Expec ta tions/ Impac t, Que stion 10 

The sa mp le, tec hnique a nd  p rofile  of this survey a re the sa me a s Survey 2.  

Survey d esign: one semi-d irec tive q uestion ab out how d id  the visitors know the existenc e of 

the Museo del Quijote . 

Question 10: Awareness of the Museum 

25,6% of visitors knew a b out the Museum by C iud ad  Rea lÕs Tourist Informa tion Centre. On the 

other ha nd , 20,5% d id  it b y persona l rec ommenda tions (fa mily/ friend s), 17,9% by p rinted  

guides of the c ity a nd  10,2% by c ha nc e. The remna nt sa mp le is d istributed  regula rly b etween 

other med ia  where the Museum is ad vertised . 
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Objective E - Level of integration of the venue evaluated in the rest of the cityÕs offer, 
both from the aesthetic and the cultural points of vie w. 

Survey 7, Integ ra tion in c ity 

Sa mp le: 13 sub jec ts. Bec ause of the reduc ed  numb er of the sa mp le, the following results a re 

to b e c onsid ered  just tend enc ies. 

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

19 - 24 2 15,4 

  25 - 39 3 23,1 
  40 - 64 8 61,5 
  Total 13 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

1 7,7 

  High school 4 30,8 
  3-year 

university 
2 15,4 

  5-year 
university 

5 38,5 

  Total 12 92,3 
Lost 
answers 

. 1 7,7 

Total 13 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Executives 
1 7,7 

  Employees 
12 92,3 

  Total 13 100,0 
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Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 2 15,4 

  Cantabria,Pa’s Vasco, La 
Rioja 1 7,7 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 4 30,8 

  2 Castillas 5 38,5 
  Andaluc’a,Ceuta ,Melilla 1 7,7 
  Total 13 100,0 

 

Survey d esign: 7 open a nd  semi-d irec tive q uestions rega rd ing the integra tion of the Museum in 

the urba n, c ultura l a nd  a esthetic  c ontext of the c ity. 

Question 1: Signp osts to get there 

61,5% of sa mp le c onsider the Museo d el Quijo te  rela tively ea sy to  find , b ut b ec a use the c ity is 

litt le, or b ec a use of its p roximity to  the pa rq ue Ga sset, more tha n b ec a use of the signa ls to  get 

there. 

Question 2: Tra nsp ort 

84,6% of visitors get to this pa rt of the d owntown b y foot, a nd  the remna nt sa mp le b y b us or by 

c a r. 

Question 3: The surround ing a rea  in a  sc a le from 0 to  3 (0 very bad , 3 very good ) 

Sec urity 2,2 
Tra ffic  1,9 
Cleanliness of streets a nd  fa • a d es 2,3 
Pub lic  tra nsp ort 1,9 
Pa rking  a rea s  1,9 

Question 4: Preferenc es or p rob lems 

The p ositive c omments rega rd  the c a lm a nd  bea uty of the a rea , c lose to  the pa rq ue Ga sset. 

some visitors a lso ac knowled ge the kind ness of the Museum p ersonnel. 

Question 5: Aesthetic a l Integra tion 

91,7% of the sa mp le c onsider tha t the Museo d el Quijo te  is well integra ted  with the  

a rc hitec ture of the surround ing b uildings. 
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Question 6: Cultura l Integra tion 

All the visitors think tha t the c ultura l o ffer o f this Museum is well integra ted  with the c ityÕs 

c ultura l offer, though some sub jec ts c onsider it c ould  b e improved . Unfortuna tely the answers 

show no evidenc e of re la tions of a ny kind  b etween the museum a nd  a ny event rela ted  with 

the Quijo te  c ultura l route or the 400 a nniversa ry c e leb ra tions. 

Question 7: Urb a n Integra tion 

23,1% of visitors is resident in Ciud ad  Rea l. Two third s of them b elieve the museum is a n 

imp orta nt p o int of re ferenc e from the urba nism p oint o f view, b ut the other p a rt thinks there 

a re other elements muc h more imp orta nt (for insta nc e, the  p a rq ue Ga sset). 
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Case 3: Museo Provincial de Ciudad Real 

Objective A Ð Evaluate th e level of expectations and previous knowledge of the 
audience, before the visit.  

Survey 2, Expec ta tions/ Impac t, first part 

Sa mp le: 52 sub jec ts. 

Tec hnique: Questionna ire , self-d istributed  q uestionna ire  a nd  in-d ep th interviews c ond uc ted  by 

the p ersonnel o f the Museum. The first p a rt eva lua tes expec ta tions a nd  p revious knowled ge, it 

is offered  to visitors a t the entra nc e a nd  they a re a sked  to a nswer it b efore b eginning the visit. 

The sec ond  pa rt o f this survey, on the sec ond  pa ge, eva lua tes the imp ac t a fter the visit, and  

ha s to b e answered  a t the end . The p ersonnel c ond uc ts this pa rt of the interview, or c o llec ts 

the q uestionna ires, a t the exit of the Museum. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 2 3,8 

  19 - 24 20 38,5 
  25 - 39 18 34,6 
  40 - 64 12 23,1 
  Total 52 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

4 7,7 

  High school 12 23,1 
  3-year 

university 
16 30,8 

  5-year 
university 

19 36,5 

  Total 51 98,1 
Lost 
answers 

. 1 1,9 

Total 52 100,0 
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Occupation 
 

  Frequency Percentage 
Valid 
answers 

  2 3,8 

  Medium 
managers 

5 9,6 

  Employees 
28 53,8 

  Students 15 28,8 
  Housekeeper 1 1,9 
  Retired 1 1,9 
  Total 52 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 1,9 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 2 3,8 

  2 Castillas 36 69,2 
  Madrid 8 15,4 
  Andaluc’a,Ceuta ,Melilla 4 7,7 
  Total 51 98,1 
Lost 
answers 

. 1 1,9 

Total 52 100,0 

 

Survey d esign: 6 open a nd  semi-d irec tive q uestions ab out the exp ec ta tions a nd  knowledge of 

the Museum, b efore the visit. 

Question 1:  Previous knowled ge ab out the Museo Provinc ia l d e Ciuda d  Rea l, b efore the visit. 

There is a  c ollec tion of na tura l sc ienc es, pa laeontology a nd  a rc ha eology  34,6% 
There is a  c ollec tion of fine a rts 9,6% 
No idea  44,2% 

Question 2: Lea rning  Exp ec ta tions. 

Lea rn something ab out Ciudad  Rea l a nd  its p rovinc eÕs History  32,8% 
Lea rn ab out every da yÕs life a t the pa st times 21% 
Lea rn ab out Na tura l Sc ienc eÕs issues 13% 
Find  a  c ollec tion of c ontemp ora ry a rt 8% 
Find  good  ha ng ing  a nd  museograp hy 7% 
Find  Temp ora ry exhib itions 4% 
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Question 3: Id ea l Visitor. 

Only 38,5% of the sa mp le believes tha t this Museum is a  c ultura l offer ap pea ling for a ll the 

peop le in genera l. The remna nt b elieves it is a  p lac e for peop le w ith sp ec ia l interest in the 

sub jec t (26,9%), a nd  for youngsters or sc hool aud ienc es (25%).  

Question 4: Rea sons of the visit 

There is a  23,1% interested  sp ec ific a lly in some issue, a nd  a  28,8% interested  in 

historic a l/ c ultura l top ic s. On the other ha nd , 13,5% visit this museum a s a  p up il, w ith his sc hool 

or university ma tes. There is a  13,5% of genera l tourists tha t c onsider the museum a  pa rt o f their 

visit to  Ciudad  Rea l. Fina lly, there is peop le tha t c ome moved  b y c uriosity or c ha nc e (11,5%), 

and  sub jec ts tha t c ome to show the museum to friends or rela tives (3,8%).  

Question 5: Dep th of knowled ge ab out C iuda d  Rea l a nd  its p rovinc eÕs History. 

Sc a rc e knowled ge 32,7% 
Genera l knowled ge 51,9% 
Good  knowled ge 11,5% 

Question 6: Content exp ec ta tions 

No idea  13,5% 
Collec tion of d ifferent kind  of items 26,9% 
Interac tive d evic es a nd  good  ha nging  17,3% 
Sp ec ific  informa tion (texts) ab out some issues 15,4% 
Genera l informa tion (texts) 13,5% 
Artworks 9,6% 

Objective B Ð Level of satisfaction, preferences, opinions and fidelisation, after the visit.  

Survey 2, Expec ta tions/ Impac t, sec ond  pa rt 

The sa mp le, tec hnique a nd  p rofile  of the survey a re the sa me a s in survey 2 / Exp ec ta tions 

Survey d esign: 4 open a nd  semi-d irec tive q uestions ab out the Museum a nd  its imp ac t, a fter 

the visit. 

Question 7: Va lua tion of the visit, in genera l a nd  in pa rtic ular, in a  sc a le from 0 (very b ad ) to  3 

(very good ) 

Visit in genera l 2,3 
Entra nc e fee 2,9  
Arc haeology c ollec tion 2,4 
Na tura l Sc ienc es c o llec tion 2,3 
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Fine Arts c ollec tion 1,8 
Ac c ess to the fa c ilities 2,3 
Op ening hours 2,2 
Ha ng ing  a nd  museograp hy 2,1 
Progra m of a c tivities 2,1 
Written informa tion 2  

Question 8: Preferenc es 

The pa laeontology a nd  Na tura l Sc ienc es c ollec tions 42,3% (bec a use of the d iora ma s, 
pa rtic ularly the one with the ma mmoth) 

The a rc ha eology c ollec tion  21,2% (b ec a use of p ersona l interest) 
The minera l c o llec tion 11,5% (     Ò             Ò                  Ò        ) 

Question 9: Prob lems 

Did nÕt a nswer 28,8% 
The museum is sa tisfac tory  42,3% 
Sub jec ts wa nt more a nd  b etter informa tion (p anels) 11,6% 
Sub jec ts wa nt more a nd  b etter c ollec tion of c ontemp ora ry a rt 9,6% 

Question 10: Fide lisa tion 

This is the first visit 50% 
Has a lrea dy b een here 50% 

More tha n ha lf o f those who repea t the visit have b een here b efore a t lea st twic e more. 

Usua lly visitors re turn to improve their knowled ge, to  see new exhib itions or to  show it to  friends 

and  rela tives. 

Survey 5, Absolute va lua tion 

Sa mp le: 15 sub jec ts. Bec ause of the reduc ed  numb er of the sa mp le, the following results a re 

to b e c onsid ered  just tend enc ies. 

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 2 13,3 

  19 - 24 6 40,0 
  25 - 39 4 26,7 
  40 - 64 3 20,0 
  Total 15 100,0 
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Instruction level 
 

  Frequency Percentage 
Valid 
answers 

High school 2 13,3 

  3-year 
university 

5 33,3 

  5-year 
university 

7 46,7 

  Total 14 93,3 
Lost 
answers 

. 1 6,7 

Total 15 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

  1 6,7 

  Medium 
managers 

1 6,7 

  Employees 
5 33,3 

  Students 7 46,7 
  Retired 1 6,7 
  Total 15 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 6,7 

  2 Castillas 10 66,7 
  Madrid 1 6,7 
  Andaluc’a,Ceuta ,Melilla 3 20,0 
  Total 15 100,0 

 

Survey d esign: A sc a le of p referenc es from 1 to  10, in whic h the visitor ha s to p lac e the Museo 

Provinc ia l de C iudad  Rea l a nd  other simila r venues in the p osition tha t ea c h of them d eserves 

(between 1-very ba d , a nd  10-very good ). 

Other museums: Only 20% dec lares to  know other similar museums.  

Position of the Museum: 

The Museo Provinc ia l d e Ciuda d  Rea l a pp ea rs onc e in one of the higher p ositions (9), a nother 

in p osition 8, a nother in p osition 6, a nd  a  last time in a  med ium p osition (5). The a vera ge 
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position is 7 (maximum is 10). The sub jec ts justify the ir highest a nswers b ec a use of the va lue of 

the c ollec tions, the ha nging  a nd  the museograp hy a nd  the informa tion offered  to visitors.  

Lowest a nswers a re exp la ined  bec a use the informa tion is not enough, a nd  the b uild ing  itself is 

not enough rep resenta tive to  c onta in a  museum. 

Position of sim ilar venues: 

Sub jec ts c ompare the Museo de C iudad  Rea l to  other Spa nish museums. None of these is 

rep ea ted : in p osition 10, the highest, we find  the Museo d e Madrid  a nd  the Museo d e Toled o, 

the first for its c ollec tions, museograp hy and  informa tion, the sec ond  for the b uilding  where it is 

loc a ted . The Museo d e Gua da la ja ra  is mentioned  in p osition 8, b ec a use of the venue, a nd  is 

fo llowed  in p osition 7 b y the Museo d e Va lenc ia  a nd  the Museo de JaŽn a nd  their remarkab le 

c ollec tions, museograp hy a nd  informa tion. The Museo d e Alba c ete gets a  lower p osition (2), 

bec a use of the litt le informa tion it o ffers to his visitors. The a vera ge p osition of these other 

venues is 7. 

Objective C - Level of comprehension of the information offered at the venue  

Survey 3, Kno wledge Ac quisition 

Sa mp le: 15 sub jec ts. 

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit, or d irec t interview.  

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 

  Frequency Percentage 
Valid 
answers 

< 18 4 26,7 

  19 - 24 1 6,7 
  25 - 39 3 20,0 
  40 - 64 7 46,7 
  Total 15 100,0 

 
Instruction level 
 

  Frequency Percentage 
Valid Primary 6 40,0 
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answers school 

  High school 5 33,3 
  3-year 

university 
3 20,0 

  5-year 
university 

1 6,7 

  Total 15 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

  1 6,7 

  Employees 
9 60,0 

  Students 4 26,7 
  Housekeeper 1 6,7 
  Total 15 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 1 6,7 

  2 Castillas 12 80,0 
  Andaluc’a,Ceuta ,Melilla 2 13,3 
  Total 15 100,0 

 

Survey d esign: Ten q uestions ab out the c omprehension a nd  understa nd ing  of the informa tion 

texts for the p erma nent exhib ition ÒHa c e 3 millones d e a –osÓ. Four p ossib le a nswers a re 

offered , only one b eing c orrec t. 

Questions 1-10:  

Some questions a ssess the und ersta nd ing of very generic  c onc ep ts, while o ther a im to more 

sp ec ific  a sp ec ts or trivia . The avera ge of c orrec t a nswers is 67%, b ut it is higher in the first kind  

of q uestions tha n in the more c omp lex ones (59%). Though the sa mp le is too sma ll to p rovide 

definitive results, there seems to  b e c onfirmed  the rule  tha t the more instruc tion level of the 

sub jec t, the more c orrec t a nswers. Persons w ith p rimary ed uc a tion have a n avera ge of 

c orrec t a nswers of 45%, sub jec ts w ith sec ond a ry instruc tion have a n avera ge of 76% c orrec t 

answers, sub jec ts with 3 a nd  5-yea r university stud ies ha ve a n avera ge of 87% c orrec t a nswers.  

These results suggest tha t the c orrec t a nswers a re more the c onseq uenc e of a  larger genera l 

c ulture tha n a  rea l ac quisition of knowled ge during  the visit. This mea ns tha t p eop le d o not 
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read  or pa y too muc h a ttention to  the p a nel and  informa tion texts, p rob ab ly bec a use they 

a re too c omp lex. 

Objective D - Level of visibility of the venue evaluated, among the offer of the city 
(strategies of marketing and communication)  

Survey 2, Expec ta tions/ Impac t, Que stion 10 

The sa mp le, tec hnique a nd  p rofile  of this survey a re the sa me a s Survey 2.  

Survey d esign: one semi-d irec tive q uestion ab out how d id  the visitors know the existenc e of 

the Museo Provinc ia l d e Ciuda d  Rea l. 

Question 10: Awareness of the Museum 

46,6% of visitors knew a b out the Museum by p ersona l rec ommenda tions (fa mily/ friend s).  

Printed  guides a nd  the C iudad  Rea lÕs Tourist Informa tion Centre a re the fo llowing fa c tors in 

ord er o f imp ortanc e (13,9% eac h). On the other hand , 11,6% c ome to  the Museum by 

c ha nc e, a nd  6,9% tha nks to  the p romotiona l lea flets.  

Objective E - Level of integration of the venue evaluated in the rest of the cityÕs offer, 
both from the aesthetic and the cultural points of view.  

Survey 7, Integ ra tion in c ity 

Sa mp le: 15 sub jec ts. Bec ause of the reduc ed  numb er of the sa mp le, the following results a re 

to b e c onsid ered  just tend enc ies. 

Tec hnique: Self-d istrib uted  q uestionna ire  d istributed  by the p ersonnel of the Museum a t the 

exit. 

Profiles: The most signific a ntly rep resented  segments of a ud ienc e a re the following 

Segments of age 
 
  Frequency Percentage 
Valid 
answers 

19 - 24 5 33,3 

  25 - 39 7 46,7 
  40 - 64 3 20,0 
  Total 15 100,0 
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Instruction level 
 

  Frequency Percentage 
Valid 
answers 

Primary 
school 

1 6,7 

  High school 4 26,7 
  3-year 

university 
2 13,3 

  5-year 
university 

8 53,3 

  Total 15 100,0 

 
Occupation 
 

  Frequency Percentage 
Valid 
answers 

Medium 
managers 

2 13,3 

  Employees 
6 40,0 

  Students 6 40,0 
  Housekeeper 1 6,7 
  Total 15 100,0 

 
Provenance 
 

  Frequency Percentage 
Valid 
answers 

Galicia, Asturias 1 6,7 

  Catalu–a,Arag—n, 
Valencia,Murcia,Baleares 2 13,3 

  2 Castillas 11 73,3 
  Madrid 1 6,7 
  Total 15 100,0 

 

Survey d esign: 7 open a nd  semi-d irec tive q uestions rega rd ing the integra tion of the Museum in 

the urba n, c ultura l a nd  a esthetic  c ontext of the c ity. 

Question 1: Signp osts to get there 

60% of sa mp le c onsider the Museo Provinc ia l rela tively easy to  find , though the signp osts c ould  

be improved . 

Question 2: Tra nsp ort 

80% of visitors get to this pa rt of the d owntown by b us, a nd  13% b y p riva te c a r. 

Question 3: The surround ing a rea  in a  sc a le from 0 to  3 (0 very bad , 3 very good ) 

Sec urity 2,4 
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Tra ffic  1,3 
Cleanliness of streets a nd  fa • a d es 2,3 
Pub lic  tra nsp ort 2,1 
Pa rking  a rea s  0,5 

Question 4: Preferenc es or p rob lems 

The p ositive c omments rega rd  the museum c ollec tion (p a rtic ularly Contemp ora ry Art a nd  

Arc haeology), and  the p roximity to  green a reas. Conc erning the c omp la ints, a ll visitors remark 

the lac k of pa rking  a rea s. 

Question 5: Aesthetic a l Integra tion 

73% of the sa mp le c onsider tha t the Museo Provinc ia l is well integra ted  with the a rc hitec ture 

of the surround ing  b uild ings. 

Question 6: Cultura l Integra tion 

93% of the sa mp le think tha t the c ultura l offer of this Museum is well integra ted  with the c ityÕs 

c ultura l offer, though some sub jec ts c onsider it c ould  b e improved  inc lud ing  more 

c ontemp ora ry a rt. Other visitors remark tha t the a ud ienc e tha t enjoys the most the museum 

a re c hild ren, b ec a use of the a c tivities orga nised  for them. 

Question 7: Urb a n Integra tion 

60% of visitors is resid ent in Ciud ad  Rea l. 75% of them b elieve the museum is not a n imp orta nt 

point of re ferenc e from the urba nism p oint o f view. A visitor a dd s tha t there a re more 

imp orta nt p lac es tha t have this role, for insta nc e the  Pa seo d el Prad o or the Conserva torio . 

 

 

 



 

 51 

  

General c onc lusions 
 

The tourists who visit Ciuda d  Rea l d o it for tourism in genera l or for other rea sons. The c ultura l, 

a rtistic  or historic a l issues d o not sta nd  out a s the sp ec ific  rea sons of the visit. The visit is usua lly 

orga nized  using  Internet or following  suggestions by rela tives a nd  friend s. Together with Ciud ad  

Rea l, the typ ic a l c irc uits touc h Alma gro, To led o a nd  Da imiel. The c a r is still the tra nsp ort 

p referred  by a lmost 75% of the travellers, a nd  only 18% uses the tra in. The overnight staysÕ ra tio 

is q uite  good  sinc e most of the sa mp le sp end s in Ciuda d  Rea l more tha n one da y. The most 

freq uent a c c ommoda tion is the Hotel (68%). 

Rega rd ing  the ima ge tha t C iuda d  Rea l tra nsmits o f itse lf, it is nec essa ry to  d istinguish b etween 

potentia l visitors, rea l visitors a nd  residents. Conc erning  the first group , the p otentia l tourists, 

their rep resenta tion of the c ity is c ha ra c terized  b y the strong  p resenc e of the ÒNa ture /  

EnvironmentÓ element. Sec ond ly, a nd  w ith a  punc tua tion superior to  tha t of o ther c ities 

oriented  to the c ultura l tourism, we find  the e lement or c a tegory ÒCulture, History, ArtÓ. On the 

other ha nd , the c onc ep t of ÒBuilt Herita geÓ is a lmost inexistent in the p otentia l visitorÕs menta l 

rep resenta tion of C iudad  Rea l. 

Conc erning  the rea l tourists, we c a n d istinguish b etween those who ha ve just a rrived  a nd  

those who have a lread y b egun their visit to  the c ity. The first ones think tha t the most typ ic a l of 

Ciudad  Rea l is its b uilt Herita ge (monuments, build ings etc .), followed  b y a ll Quijote-rela ted  

a ttra c tors, a nd  followed  too b y museums, b y the inta ngib le Herita ge (Culture, History, Art a nd  

a lso Loc a l typ ic a l Cuisine) a nd  b y the ÒNa tureÓ element.  

The sec ond  typ e of visitors has very similar op inion, a lthough the ÒNa tureÓ e lement is not 

mentioned . 

It is interesting  to notic e how the p ositions of Ò Built herita ge Ó a nd  Ò Na ture a nd  Environment Ó 

a re inverted  if we c ompare p otentia l tourists and  the rea l ones: for the first ones the "Na ture" is 

very releva nt, a nd  the Ò Built Herita ge Ó is a lmost inexistent, whereas the rea l visitors see the c ity 

exa c tly the opp osite  wa y. This informa tion suggests a n imp orta nt d ivision b etween the 

potentia l tourists, who d o not know well the Heritage a nd  Cultura l offer of Ciudad  Rea l, a nd  

the rea l tourists, who a pp ea r to  c ome to  the c ity knowing  in ad va nc e wha t they a re going  to  

see, a nd  a ttra c ted  p rec isely for this a sp ec t of the c ity.   
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If we exa mine now the perc ep tion of C iuda d  Rea l b y its own residents, we find  tha t the b uilt 

Herita ge is fa miliar, but not too freq uented . Moreover, for the inhab ita nts, inta ngib le  Herita ge 

ha s exac tly the sa me re leva nc e a s b uilt Herita ge. It is interesting  to see how the ima ge tha t 

the resid ents have is c loser to tha t o f the p otentia l visitors tha t to tha t o f the rea l visitors. This 

seems to  ind ic a te on one ha nd  tha t the typ ic a l tourist has a  p a rtic ular interest for Built 

Herita ge, a nd  on the other ha nd  tha t the residents of C iuda d  Rea l a re not too a ware of their 

own b uilt Herita ge, p robab ly b ec ause of ineffic ient p olic ies of dyna miza tion.  

The informa tion ob ta ined  b y the Foc us Group  c ond uc ted  with Ciudad  Rea l residents involved  

in the tourist a nd  in the ed uc a tion sec tor suggests two kind  of p rob lems: first of a ll there is a  

lac k of infra struc tures to  rec eive a nd  to enc oura ge the tourism, a nd  sec ond ly the sc a rc e 

awareness of the p op ula tion ab out c ultura l-heritage issues. The c ity a nd  the surround ings have 

numerous tourist resourc es still little-known a nd  und erexp loited , b ut the tourism offic e is still too 

litt le a nd  inexp erienc ed  to  ad eq ua tely c oord ina te and  orga nize he loc a l c ultura l a nd  tourist 

offer. Other d iffic ulties tha t p revent the tourism d evelop ment a re the sc a rc e d iversifica tion of 

the c ultura l offer a nd  the ab use of the ima ge of the Quijo te, whic h c a n ha ve nega tive 

c onseq uenc es in terms of c ultura l id entity issues. 

A last c onc lusion tha t emerges from the Foc us Groups is tha t the d idac tic  - c ultura l o ffer o f the 

c ity a nd  of the p rovinc e is little or non struc tured  a t a ll. 

Conc erning  the eva lua tion of the sp ec ific  c ultura l a ttra c tors tha t c onstitute  the offer of 

Ciudad  Rea l, the first one we have a ssessed  is the Museum L—p ez Villase–or.  

The a ud ienc e is d ivided  b etween those who a lrea dy know something of the a rtist a nd  those 

who have not seen a nything  b y him. Visitors expec t ma inly a rtworks a nd  informa tion (texts) to 

und ersta nd  the work of the pa inter. Only 20% of the interviewees thinks tha t this museum is 

suitab le  for genera l p ub lic , d e fa c to 40 % c omes for sp ec ific  interest. 

The a ud ienc e jud ges the visit in genera l to  b e quite good , a lthough visitors miss more texts a nd  

pa nels to  b etter understa nd  the work of the p a inter a nd  his life. The p referred  fea tures of the 

museum a re the p ic tures a nd  the b uild ing .  25 % of the sa mp le ha s visited  the museum aga in 

p reviously.  

Compared  w ith other museums, the overa ll eva lua tion of the Museo L—p ez Villase–or is q uite 

good . 
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The p romotion of the Museum L—p ez Villase–or is a c c ep tab le, a lthough it should  b e intensified  

in newspap ers, p osters a nd  Internet, b ec a use visitors c ome ma inly tha nks to  p ersona l 

rec ommend a tions, guideb ooks, or by c ha nc e. 

The Museum L—p ez Villase–or is ea sy to find  thanks to  his p roximity to  the Ca thed ra l. Both his 

c ultura l offer a nd  the aesthetic  impa c t of the build ing a re well integra ted  in the c ity. 

Another a ttra c tor of Ciud ad  Rea l tha t we ha ve stud ied  is the Museum of the Quijote . 

Prac tica lly everyb od y knows something  ab out "Don Quijo te"; a  good  p a rt hop es tha t the visit 

will resume the novel a nd  the c ha ra c ters, while 29% would  p refer to lea rn something  ab out 

Cervantes, or ab out the History, the Culture a nd  the every d ayÕs life  a t tha t time. More tha n 

ha lf of the visitors think tha t this museumÕs c ultura l offer is suitab le for a  genera l p ub lic : in fa c t, 

only 24,3 % c omes moved  by a  sp ec ific  interest in the Quijote . 20% of the sa mp le hop es to find  

an orig ina l a nd  innova tive ha nging. 

Genera lly sp eaking , the a ud ienc e c onsiders the visit to be q uite good , a lthough the c ontent is 

c onsidered  a  little b it inc onsistent: p eop le miss a  rea l c ollec tion, a s well a s a  more effec tive 

ed uc a tiona l ap pa ra tus. The fidelisa tion is very sc a rc e, only 5% returns to the museum. The 

overa ll va lua tion p rovided  by the visitors is a  little more tha n suffic ient, 6,5 on 10. 

The p romotion of the Museum of the Quijote  is q uite  suitab le, a lthough it should  b e intensified  

in newspap ers, p osters a nd  Internet, sinc e the visitors c ome ma inly tha nks to the Tourist 

Informa tion Centre, p ersona l rec ommenda tions, guideb ooks or by c ha nc e. 

The museum of the Quijo te  is not d iffic ult to find , b ut most of a ll tha nks to  the fa c t tha t the c ity 

is sma ll a nd  tha t the museum is loc a ted  next to  the Pa rk Ga sset. Both the c ultura l o ffer o f the 

museum a nd  the aesthetic  impa c t of the b uild ing  a re well integra ted  in the c ity, a lthough the 

first aspec t c ould  still b e improved . 

The last element of the c ultura l offer of C iuda d  Rea l tha t we have a ssessed  is his Provinc ia l 

Museum, the Museo d e Ciud ad  Rea l. 

Ha rd ly more tha n the ha lf o f the sa mp le knows something  a b out this Museum, a nd  only 9,6% 

mention its a  c ollec tion of Fine Arts. Ha lf of the visitors exp ec t to  lea rn ab out  the history a nd  

c ulture of the c ity a nd  the da ily life  of their a nc estors. Only 38,5% of the sa mp le thinks tha t the 

c ultura l offer of this museum is suita b le for a  genera l p ub lic ; in fac t, only 11,5% c omes for 

genera l c uriosity, the remna nt sub jec ts have some interest, sp ec ific  or genera l, in History, 



 

 54 

c ulture a nd  loc a l tra d itions. The exp ec ta tions of c ontent a re va ried : visitors d o not wa nt just 

p iec es, b ut a lso good  ha nging  a nd  good  texts a nd  ed uc a tiona l app a ra tus. 

The d isp lay of the ed uc a tiona l a ppa ra tus (the pa nels with texts) app ea rs to  b e ad eq ua te, 

bec a use p eop le seems to  read  them. Nevertheless the level of und ersta nd ing a nd  a c q uisition 

of knowled ge seems higher in older a nd  more instruc ted  p ersons, whic h suggests tha t the 

c ontent of the p a nels ma y b e a  little c omp lex for a  genera l p ub lic . 

Genera lly sp eaking , the a ud ienc e lea ves the museum with a  p ositive impression a lthough 

some aspec ts or pa rts of the visit a re p referred  to o thers: for insta nc e, visitors enjoy more the 

Pa laeontology a nd  Na tura l Sc ienc esÕ sec tions tha n tha t of Fine a rts. There a re a lso some 

nega tive remarks ab out the informa tion ma teria l. The fide lisa tion is very high, o f 50 %, b ut it 

c onc erns a lmost exc lusively p ersons pa rtic ula rly interested  in the top ic s of the museum a nd  its 

c ollec tions. However, the overa ll va lua tion of this museum, c ompared  to  other p rovinc ia l 

museums, is q uite p ositive a nd  sta nd s ab ove the avera ge va lua tion of this kind  of venues.  

The p romotion of the Museum of Ciuda d  Rea l seems to  b e not very a dequa te sinc e a lmost 

ha lf of the sa mp le c omes by p ersona l rec ommenda tion. It might b e worthy to  imp ulse the 

p romotion in guideb ooks a nd  in the Tourist Informa tion Centre, a nd  to p romote the Museum 

a lso in Internet. 

The op inion of the sa mp le is tha t the Provinc ia l Museum of Ciudad  Rea l is rela tive ly ea sy to  

find , but it is not suffic iently signp osted . If on one ha nd  the p rob lems of tra ffic  a nd  of pa rking  

c ompromise the a c c essib ility, on the other ha nd  the p roximity to pub lic  ga rdens make the 

surround ing  a rea  more p leasa nt. The integra tion of the fa b ric  with surround ing buildings from 

an a esthetic  p oint of view is not c onsidered  a deq ua te by a ll the sub jec ts, b ut the grea test 

pa rt of the sa mp le c onsiders it a c c ep ta b le. The eva lua tion of the integra tion of this c entre 

with the c ultura l o ffer o f the c ity is fa r b etter, a lthough visitors insist tha t the offer c ould  b e 

improved . Conc erning  the integra tion in the p ersona l rep resenta tion tha t eac h resid ent ha s of 

its c ity, the Museum of Ciuda d  Rea l is not a mong the p lac es most imp orta nt a nd  

rep resenta tive of the a rea . 
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Proposals 
 

The ma na gement of the tourist a nd  c ultura l offer of Ciud ad  Rea l, a lthough sa tisfac tory, might 

still b e improved  b y severa l a c tions some of them more genera l, some of them more sp ec ific .  

At genera l level, b eside the ob vious imp ulse tha t must be g iven to  the Tourism sec tor, some 

suggestions c a n b e d one: first of a ll, from the c ommunic a tion p oint o f view it would  b e 

advisa b le to streng then the p resenc e of b uilt and  inta ngib le heritage on the c ityÕs offer, in 

ord er to  tra nsform the p otentia l visitorsÕ ima ge of Ciud ad  Rea l a nd  make it more similar to the 

idea  tha t residents ha ve of their c ity.  This a c tion should  b e integra ted  on one side b y a n 

effec tive d iversifica tion of the offer, a nd  on the other b y a n a wareness ra ising  c a mpa ign 

add ressed  to residents, to  make them more c onfid ent with the heritage of the c ity where they 

live. The la tter a sp ec t must be d evelop ed  b eginning  from the youngest aud ienc e, the 

students, c rea ting  a n ed uc a tiona l-c ultura l sp ec ific  o ffer for the sc hool, high sc hool a nd  

universities. And  c onc erning  the ad ult a ud ienc es, the ac tions need ed  involve the 

dyna misa tion of the b uilt herita ge of the c ity, its tra nsforma tion into something  a live a nd  

a ttra c tive.  

Conc erning  sp ec ific  elements of the c ultura l offer, it is a lso p ossib le  to  suggest some 

improvements. Rega rd ing the Museo L—p ez Villase–or, it would  b e nec essa ry to  transform its 

ima ge to  make it a pp ea ling  to  a  wider a ud ienc e. The insta lla tion of pa nels w ith informa tion 

ab out the pa interÕs work a nd  life  would  make this c entre more a c c essib le to a  a ud ienc e of 

non-exp erts. It would  a lso b e useful to  inc rea se the p romotion of this museum in newspap ers, 

posters a nd  Internet. 

The Museo del  Quijote  is app rec ia ted  for the orig ina lity o f his ha nging , w ith the A/ V 

insta lla tions, a nd  the universa l fa me of the litera ry work to  whic h it is d ed ic a ted . However this is 

not enough to gua ra ntee its suc c ess, a nd  the low level of fidelisa tion is a  p roof o f it. It would  

be very a dvisa b le to improve the c entre from the c ontent p oint of view, b oth in terms of 

p iec es a nd  in terms of the informa tion offered  to  the a ud ienc e, to rea c h a  ba lanc e b etween 

sp ec ia l effec ts a nd  d ida c tic  effic ac y. Other a c tions to  improve the offer would  inc lud e the 

c onnec tion of the museum with a c tivities a nd  other venues rela ted  to the Don Quijo te  c ultura l 

route. Moreover, as we have sa id  ab out the Museo L—pez Villase–or, the numb er of visitors 

c ould  grow with a  more a dequa te p romotion in newsp ap ers, p osters a nd  Internet. 
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Fina lly we have to  ta lk ab out the Provinc ia l Museum of Ciudad  Rea l, whic h just a s the L—p ez 

Villase–or is c onsidered  a s a  too sp ec ific  o ffer, of little  interest for a  genera l a ud ienc e. One of 

the solutions to  this p rob lem might b e the re-thinking  of the informa tive a nd  d ida c tic  ma teria l, 

perhap s to  c omp lex for a  genera l a ud ienc e. Another so lution would  b e the enla rgement o f 

the a c tivitiesÕ offer, to  a ttra c t new a ud ienc es and  g ive more p rota gonism to the museum in 

the c ontext of the c ity a nd , more in pa rtic ula r, o f the a rea  where it is loc a ted . The p romotion 

too might be improved , for exa mp le in Internet, where its visib ility seems to  b e very red uc ed  

and  ineffic ient.  

 


